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Introduction

To support Destination AKL2025, and with an increased emphasis on
destination management, the Auckland Visitor Survey (AVS) was
created to guide decision making, as well as to track visitor behaviour,
experienceand perceptionsof the region

We use a variety of tourism datasets to monitor Auc k!l andds
performance The AVS supplements these highlevel statistics with

more specific regional data and information. The key features of the

AVSare that it provides more detailed sub-regionalinformation instead

of just an overall Auckland view and that the survey includes both
international and domestic visitors. The AVScomplements rather than

duplicates existing visitor datasets and includes all common visitor
categories

The vision for the AVSis to become a valuable tool for both the public
and private sector to gain more insights for destination planning and
development

Due to border closures and while the international component of the
AVSis paused, only domestic visitor data will be captured until further
notice. Presentedhere is a high level summaryreport of yearend June
2021 findings. More detailed information is available by request
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Methodology

The Auckland Visitor Surveyincludes domestic and international visitors to the Aucklandregion It covers
visitors to all six subregions (Central, North, South, East, West, and Hauraki Gulf and Islands) N=800
interviews are completedin each year of the year, aggregatingto a total of n=3,200 interviews per annum.
Thesampleis split 50%domesticand 50%international.

Note: Due to international travel restrictions and lockdowns,no data collection occurredin quarter 2, 2020.
From quarter 3 2020 onwards,data is for domestic visitors only. In this report, yearend June 2021 results
are comparedto yearend March 2020 domesticvisitor results.

Domestic respondents are sourced from a consumer panel. Theyneed to live outside Auckland and have
visited Auckland overnight in the past three months, as well as be 18+ in order to qualify. Qualifying
panelists completethe same surveyas international visitors, but as an online mobile-optimised survey.

International respondents are recruited at visitor sites around the Auckland region, on randomly selected
days each year. A combination of sites are used to ensure a good crosssection of visitors is included. To
qualify, respondentsmust be 19+, usually live outside New Zealand,and have stayed at least one night in
the region at the time of participating in the survey International respondents participate by completing a
guestionnaireon an iPad or online survey.

The current report looks at one y e a sadpe, so some results will be indicative only due to small sample
sizes Forthe yearto June 2021, the total sample size was n=1,707 with only domestic visitors and no
international visitors.

Thepreviousreportsincludinginternational visitors can be found here.


https://www.aucklandnz.com/business/economy-and-sectors/research-and-reports/auckland-visitor-survey-avs-insights-report
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A This summary compares Auckland Visitor Survey

insights from the year ending June 2021 with the pre-
COVIDnine months endingMarch 2020.

A For the year ending June 2021, key metrics for

domesticvisitors continue to showimprovement

A Qverall satisfaction sits at 7.4 (out of 10) and Net

Promoter Score (NPS)at +7 (up +6 on last year)
Amongstthose whose main reasonto visit was to see
family and friends, the NPSwas +6. Thisincreasedto
+20 for those visiting Aucklandfor a holiday, vacation
or short break.

A Visitor groups most likely to recommend Auckland as

a visitor destination include females, visitors aged 30-
44 years, residents from Canterbury, Bay of Plenty
and Otago, and those who included Northland or
Hamilton/Waikato in their trip. Those who stayed at
least one night in the Hauraki Gulf & Islands or West
Auckland also had a higher NPS & of +26 and +18,
respectively

$omekeydiﬁerencesincludez
A There was a higher proportion of domestic visitors

travelling to Aucklandto visit family and friends (48%
comparedwith 42%y.

aucklandunlimited.com

Key Findings

A More than half of domestic visitors travelled with their

partner, husband or wife (53% up from 45%), and a
guarter travelled alone (27 % down from 31%), or with
their child or children (24%, up from 20%).

A Thosethat travelled to Aucklandto visit friends and

family were more likely to be 60+ years, have visited
Aucklandmanytimes and were using a private vehicle
to getaround.

A South Island residents had a higher NPS (+12) than

North Island residents (+4). In contrast to North
Islanders, residents from the South Island were more
likely to be travellingto Aucklandfor a holiday or short
break, travelling alone, and staying at least one night
in Central Auckland and/or the Hauraki Gulf and
Islands. South Island residents also had a higherlevel
of satisfaction with the ease of experiencingM N o
culture in the region, availability of WiFi in public
areas and the availability of information during their
visit about whatto see and do.

A Domestic visitors travelling to Auckland for the first

time were more satisfied with their overall experience
in Auckland (7.9 out of 10) and had a higher NPS
(+25), comparedto domestic visitors who had visited
Aucklandbefore (7.3 out of 10 and +5 NPS) This

Auckland
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group also had a higher level of satisfaction with the
ease of drivingaround and parking d two key pressure
points that are identified in the overall transport
satisfaction metrics. Firsttime visitors were also more
likely to include Northland or Hamilton/Waikato in
their trip, use a rented vehicle (including
campervan/motorhome)and/or a public bus or train
to get around, and stay at least one night in South
Auckland,East Aucklandand/or the Hauraki Gulf and
Islands.

A AucklandZooreceived23% of domestic visitorsin the

samplefor Central Auckland,followed by the Auckland
Museum (18%), Auckland Art Gallery (11%), NZ
Maritime Museum (9%), MOTAT8%) and TorpedoBay
NavyMuseum (6%) in North Auckland

A Satisfactionwith the activities and attractions in each

regionwas high acrossthe board, with all sub-regions
scoring8 or aboveon a 10-point scale.

However,domestic visitors frequently mentioned the
need to improve the traffic, parking, roads, public
transport,and costin all regions
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Visitor

¢ ¢
Experience 33 7 2 6 7

Promoters Detractors
\0 D ’ \i§ % Net Promoter Score Net Promoter Score
se 1\ i ’,{ ﬁ] YE June 2021 YE June 2021
N R S - s 1

"7 NPS ' 4 /10

Total Total Satisfaction

Net Promoter Score S . * Overall experience in *

YE June 2021 7N Auckland ®,

+6 ,_*_, YE June 2021 = *
aucklandnz.com +0.1 '%—:ﬂ

Note: YE June 2021 findings are based on domestic visitors only ame compared to YE Mar 2020 domestic visitor results. No data collection occurred in Q2 2020.

AUCKLAND
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Travel Party

Domestic visitor . Al
travel behaviour 53%

. : Travelled with partner/spouse
A In the year to June 2021, a higher Northland

proportion of domestic visitors travelled to 1 7 o
0

Auckland to visit family and friends (48% 27 % ®
comparedwith 42%in YEMarch2020). Other
regions LUTdREL T 6 6
(only) %

17% combined their visit with Northland Travelled alone visited on
(up from 149%), or Waikato/Hamilton (up latest trip to

from 15%), while 66% visited just Auckland ® el
(downfrom 719%). 24 0% 'H\i ucklan

Waikato & 1 7 %

A Alarger proportion of visitors travelled with Hamilton

their partner/spouse (53% up from 45%). Travelled with children

A guarter travelled alone (27 % down from
31% or with children (24% up from 20%). No. of stays in Auckland

A 47% stayed in Auckland only on their trip, on trip

while 53% stayedtwo (31%) or more (22%) 0 (Day trip) other nz ST

times during the sametrip. 1 region(s)

A 50% had visited Auckland many times 5
prior to this trip, 23% visited 1-3 times
before, 21% used to live in Auckland and 3+
6%visited for the first time.

Note: YE June 2021 findings are based on domestic visitors only ame compared to YE Mar 2020 domestic visitor results. No data collection occurred in Q2 2020.
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Domestic visitors
stayed an average
of 3.5 nights in
Auckland

A Forthe yearto June 2021, domestic visitors
stayedan averageof 3.5 nightsin Auckland

A The region with the highest average length
of stay was Central Auckland, with an
averagestay of 1.4 nights.

Domestic visitors stayed an average of 0.7
nights in North Auckland, 0.6 nights in
South Auckland, 0.4 nights in West
Auckland, 0.3 nights in East Auckland and
0.2 nightsin the HaurakiGulfand Islands.

In the yearto March 2020, domestic visitors
stayed slightly longer in all regions with 4.0
nights beingthe overallaveragestay length.

Nb. Please note, these results differ to other datasets due to differing methodologies.

Breakdown
of average nights
by sub-regions

Average

nights stayed
in the Auckland
region

1.4

Central

0.6

Auckland
fuckiond <

An Auckland Council Organisation

View
average nights
of overnight
visitors to sub-
regions

Cis

0.2

Hauraki Gulf & Islands
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Accommodation
Type & Satisfaction Mahr type of accommodetcnused by rejtec

A In YEJune 2021, 42% of domestic visitors F— How satisfied are you

Accommodation Other

to Auckland stayed in commercial with these aspects of
accommodationoverall, while 58% stayedin ¢ Youe accommodation 7 4

. . in the Auckland region: n
other types of accommodation(e.g., private 54 % 46 %
homesand Airbnb,etc.*) The value of

rour accommeodation

More visitors stayed in other types of 34 % 66 % ,,,L.‘,L,a,,(yo,you,‘;Lw‘(.\,_.,m . —
accommodation in West (71%), South accommodation { service
(68%), North (66%), and East (61% 1
Auckland compared to commercial 39 % 6 1 % 7 6 x 7 6
accommodation, while slightly more visitors = .
stayed in commercial accommodation in 32 68 f
Central Auckland (54%) compared to other % % *
accommodation |

Ovel‘a”, domestlc ViSi'[OI‘S were mOS'[ 2 9 °/° 7 1 o/o 0 = Not at all satisfied & 10 = Extremely satisfied
satisfied with the quality of their

accommodationrating it 7.6 out of 10. The 5 1 RS 49
level of customer service (7.6) and value % Sl %
(7.4) of accommodationwas also well rated.

Ratingswere similar to YEMarch 2020.

* Please note: A detailed breakdown of the included accommodation categories is available.
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Transport
Domestic visitors
a0a15% o 79%

Transport used in
A In the yearto June 2021, the main mode of the Auckland
transport for domestic visitors visiting region
Auckland was a private or rented vehicle
(79%), followed by public bus or train (15%).

Public bus or train Vehicle (private or rented)

Domestic visitors were most satisfied with .
/N & =2} =]

How satisfied are you

the Auckland Airport passenger terminal with these aspects of

gg)?rl:tp\%fcf(_loa)nznd ease of walking around A:cal?l:?m:r:ei;i::\e: 7 . 2 6 - 9 5 . 7 5 ] 4

Ease of parking (5 4) and ease of dfiVing Ease of walking around | Ease of cycling around | Ease of driving around Ease of parking
around (5.7) werethe lowestrated transport 0 = Not at all satisfied : é &@
6.8

- *
aspects & - m%
10 = Extremely satisfied
YE June 2021 results are similar to YE 6 = 8 7 = 2
Ease of finding your Auckland Airport Local transport options
way around passenger terminal Cruise terminal and services generally

March 2020.

Note: YE June 2021 findings are based on domestic visitors only aa compared to YE Mar 2020 domestic visitor results. No data collection occurred in Q2 2020.
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N Activities and Attractions
\ Q 0
8.3m0 g.4n0 820

CENTRAL AUCKLAND ~ }—l"\/// NORTH AUCKLAND ? EAST AUCKLAND *
YE June 2021 YE June 2021 q ’ YE June 2021 *
*

No change )\: +0.2 0‘_0 01 'é*
¢ ¢ ¢

8.7 1o /10 8.4 no

£

AUCKLAND

SOUTH AUCKLAND HAURAKI GULF & ISLAND
YE June 2021 YE June 2021 YE June 2021
+0.2 No change 0.2 **/*\**

aucklandunlimited.com

Note: YE June 2021 findings are based on domestic visitors only aa compared to YE Mar 2020 domestic visitor results. No data collection occurred in Q2 2020.
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Attractions &

Activities 8 3
u Areas & Attractions Visited
; ; 0 Average Satisfaction
/ (0) & Activities Done

Filter results by with Attractions and

of visitors to the Auckland region Activities e e
visited or thought they visited (out of 10)

YEDEC 19 Q4 2020 Central Auckland

YE SEP v Q3 2020

YE MAR 20 Qi 2021

[YE JUN 21 [T 1 What, if anything, could have improved your experience of Central Auckland?

(Commants fram Q2 2021 respendents — DOMESTIC anly) (‘ ,'
65 B the-works gl o oo 0 vz o Visitor
the reading systems, the ystams us Experience
Visitors on holiday el
l Visit friends & family mmm% % WBWT Am

s i £5 memom VALUP FOR MoNEY

Domestic
= PARKING
| " 7 i )

International
Visitors
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Top 10 Attractions - YE June 2021 wSliimited
— Central Auckland "|'|

AUCKLAND

North New Zealang  Hauraki Gulf A Themajority of domestic visitors to Auckland(77 %) visited Central Aucklandin the yearto June2021.
Maritime & Islands The average satisfaction with Central A u ¢ k | activiligs and attractions was 8.3 out of 10. These
Downtown Museum ..

Waterfront/Viaduct results are similar to the yearto March 2020.
Auckland Art Gallery
Mission Bay A 37% of visitors went to Queen Street, 36% visited the Sky Tower and 28% visited the downtown
waterfront and viaduct In comparisonto yearend March 2020, this year Ponsonby(18%) featured in
domestic visitors top ten attractions in Central Auckland,while last yearK 6 R (18 %) was amongthe
most popular attractions.

9 - Rank Attraction %
~ ? % V Queen Street 37%
2 Sky Tower 36%

Silo Park/Wynyard Quarter.
Queen Street i Kohimarama

Sky Tower St Heliers Bay
Auckland Zoo

Western
Springs

[EEY

Share of domestic visitors in 3 Downtown Waterfront/ Viaduct 28%
Auckland
-1% 4 Newmarket 25%
East
9 5 Sky City Casino 23%
\ : ; / 1 O 6 Auckland Zoo 23%
N\, ] I 7 Britomart 21%
\ Ay
% o= \// .
Satisfaction with ’ _ 8 Auckland Museum 18%
aucklandunlimited.com Activities & Attractions < 9 Ponsonby 18%
No change .
n=1,317 10 Mission Bay 17%

Note: YE June 2021 findings are based on domestic visitors only aa compared to YE Mar 2020 domestic visitor results. No data collection occurred in Q2 2020.
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. ags DOMESTIC
Top 10 Activities §  Activity o

Ce ntral AUCkIand 1@ 1 Restaurant or café 55%

A Of the domestic visitors that visited Central ﬂ . o
Aucklandin the yearto June2021, the most 2 Shopping S1%
popular activities were visiting a restaurant a _
or café (55%) followed by shopping (51%y, m] 3 Bar, pub or nightclub 30%
going to a bar, pub or nightclub (30%),
general exploration (30%), visiting a market 4 General exploration 30%
(25%) and goingto the beach (25%). P °
In comparisonto last year, walking, hiking, ‘}(‘» 5 Visited a market 25%
climbing, trekking or tramping (16%) was )
among the top ten activities for domestic L 6 Went to the beach 2504
visitors, while last year dome_stic visitors e
wentto an event, concertor festival (17 %. v Sightseeing 23%

8 Visited art galleries, museums, 20%
historic sites
9 Casino or gambling 18%
[ 10 Walking, hiking, climbing, 16%
ﬁ trekking, tramping 0

Note: YE June 2021 findings are based on domestic visitors only aa compared to YE Mar 2020 domestic visitor results. No data collection occurred in Q2 2020.
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MNori Cul
Attractions
Central Auckland

A Of the survey respondents who partook in - : 5
MN o cultural activities or experiences in ' / ‘ ] [ inm , . Z5E0 MI?I!

/' :// ] I
Central Aucklandfor the yearto June 2021, M ”/f//// iy !/,’,/// b A1

M/

the majority experienced artefacts, art or | (I /////,m/ LN I /////// M
: I« /

crafts (65% up from 38% last year) and f ,,,, ,,,
visited a marae (60% up from 50% last /////////
year)

Under half of these visitors ate traditional

MN ofood (46% downfrom 48%), 38%saw Rank Activity YE 2020 YE 2021
a “\./e. performanceor another MN o GUItu_r al Experienced artefacts, art or crafts 38% 65%
activity (down from 52%, a third
experienced a guided tour (33% up from Visited a marae 50% 60%
1799, and 8% observed another MN o Ate traditional food 48% 46%

cultural activity (downfrom 21%. _
Saw a live performance 52% 38%

Nb. Currentsample sizesare relatively small Experienced a guided tour 17% 339

for these categories ]
Anot her MNor i cul tur abkPl%acti viBihy

n= 52 48

Note: YE June 2021 findings are based on domestic visitors only aa compared to YE Mar 2020 domestic visitor results. No data collection occurred in Q2 2020.
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Improvement in
Central Auckland

A The majority of survey respondents were
positive about their experience in Central
Aucklandstating that 6 N o t hwiouiddhave
improvedtheir visit.

A However, the top themes to improve the
visitor experiencein Central Aucklandwere:

o
o
o

©O O O O

o

Reduce traffic.
More and cheaper parking.

Reduce roadworks and complete
infrastructure e.g., city rail link.

Better wayfinding/road signage.
Reduce costs.
Solution for homeless people.

Better public transport (quicker
access to all regions).

Clean up rubbish. More trees.

aucklandunlimited.com
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Key Attractions #  Attraction YEMar  YEJUN g4 change
Auckland

1 Auckland Zoo 25% 23% -2%

A In the year to June 2021, Auckland Zoo
received 23% of domestic visitors in the 2 Auckland Museum 19% 18% -1%
sample for Central Auckland,followed by the

Auckland Museum (18%), Auckland Art

Gallery (11%), NZ Maritime Museum (9%, 3 Auckland Art Gallery 11% 11% =
MOTAT8%) and TorpedoBay Navy Museum

(6%) in North Auckland

A YE June 2021 domestic visitor 4 NZ Maritime Museum 9% 9% ==

representation in the sample was slightly

lower than yearend March 2020, but higher

for Torpedo Bay Navy Museum (+6%) in 5 MOTAT 9% 8% -1%
North Auckland

6 Torpedo Bay Navy Museum 0% 6% +6%

Central Auckland YE Mar 2020 n=1,301
Central Auckland YE Jun 2021 n £,317

North Auckland YE Mar 2020 n =711

North Auckland YE Jun 2021 n = 813

Note: YE June 2021 findings are based on domestic visitors only aa compared to YE Mar 2020 domestic visitor results. No data collection occurred in Q2 2020.
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North Auckland

@ I‘ North l
Attractions & ~—
Activities 8 4
4 8 L Areas & Attractions Visited
0) Average Satisfaction
! / 0o g Activities Done

with Attractions and
Break down of Maor! Cultural Activity

: ' of visitors to the Auckland region Activities A
YE SEP v Qs 2020 visited or thought they visited (out of 10)
North Auckland

Filter results by:

YEDEC » | Q4 2020

YE MAR 20 Qi 2011

| YE JUN 21 [ quaen What, if anything, could have improved your experience of North Auckland?
L =l (Cammants from Q2 2021 respondants - DOMESTIC only)

-, OO PARKING

Visitors on holiday

Visit friends & family

) b BETTER PUBLIC TRANSPORT

0y Are

\ “The eaperience was great, but public “Better transport links ecross to *The public transport is bod becouse it has suffered

Domestic '

Visitors /

.
International " “Lower costs. Better parking, especiully if you're poying 5100+ per “improve/'budld to motorwey to Wellsford or beyond
Visitors ’ - night for accommadation, it seems urveasonable to have to pey @ FOng nort t o second harbour crossing bult to
further $30+ Jor parking.” Cut down travel times.” l

al visitors Is available until Q1 2020 only. No data collection occurred in Q2 2020. From Q3 2020 onwards data is from domestic visitors only.

todets could have been cleaner™ the North Shore* from cheonic kack of attention and lack of funding”

Note: When applying date filters please be aware that data from internations
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Top 10 Attractions 6 YE June 2021 wilimited
— | North Auckland g

AUCKLAND

|, Pakiri Beach A In the year ending June 2021, almost half of the domestic visitors to Auckland (48%) visited the
() Goat Island northern region (up from 43%last year) The averagesatisfaction with the activities and attractions in

P cioh North Aucklandwas 8.4 out of 10 (up from 8.2 last year)

‘. mas[ﬁ;ui A Thetop attractions for domestic visitors who visited North Aucklandwere Takapuna(22%), Devonport
. L (219 and Albany(21%). In comparisonto YEMarch 2020, last year WhangaparaoaPeninsula (11%)
( - was in the top ten attractions for domestic visitors to North Auckland,while this year Matakana Village

FarmersMarket (9% was includedin the top ten attractions.

\ 9 O . Rank Attraction %
~ 8 /O V 1 Takapuna 22%
: Wenderhclm 2 Devonport 21%

Shakespear Regional

Park/Army Bay Share of domestic visitors in Auckland 3 Albany 21%

Orewa +5%
4 Orewa 14%
‘F’,"“a."gaparm 9 5 Warkworth 14%
1 eninsula
/ 1 O 6 Silverdale 13%
West North Head m 7 Wellsford 11%
Historic Reserve
2T ;‘ 8 Matakana 11%
& Satisfaction with ] ?’ .

5 7 0
ol VO Activities & Attractions O o) 9 Matakana Village Farmers Market 9%
n=2813 . Central Mictee +0.2 10 Mt Victoria 9%

Note: YE June 2021 findings are based on domestic visitors only aa compared to YE Mar 2020 domestic visitor results. No data collection occurred in Q2 2020.
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SR DOMESTIC
Top 10 Activities & Activity o

\ Orth AUCkIand 1@f 1 Restaurant or café 39%

A Of the domestic visitors that visited North ﬂ 2 Shoopi 314
Aucklandin the yearto June2021, the most . opping 0
popular activities were visiting a restaurant ‘“
or café (39% followed by shopping (31%, o 3 Went to the beach 29%
going to the beach (29%), general
exploration (21%) and visiting a market 4 General exploration 21%
(20%.

In comparison to the year to March 2020, ‘:«‘» S Visited a market 20%
this year visiting wineries or breweries (8%
was in the top ten activities for domestic i 6 Bar, pub or nightclub 17%
visitors while Iast year going to an event, ﬁ
concert or festival (7% made the top ten 7 Sightseeing 17%
activities.
a 8 Walk_lng, hlklng_, climbing, 17%
M] trekking, tramping
9 V|S|te(_:i art_ga!lenes, museums 9%
and historic sites
10 Wineries or breweries 8%

Note: YE June 2021 findings are based on domestic visitors only aa compared to YE Mar 2020 domestic visitor results. No data collection occurred in Q2 2020.
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Improvement
North Auckland

A The majority of survey respondents were
positive about their experience in North
Aucklandstating that 0 N o t hwioulddhave
improvedtheir visit.

A However, the top themes to improve the
visitor experiencein North Aucklandwere:
0 Reduce traffic.
More and cheaper parking.
Reduce costs.
Better roads.

Better links/public transport to the
city.

Better wayfinding/road signage.
More shops.
o Friendlier people.

©O O O O

© O

aucklandunlimited.com
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O

Attractions &
Activities

Filter results by:

YE SEP v Q3 2020
YEDECwH Q4 2020
YE MAR 20 Q1 2021

YE JUN 21

Visitors on holiday

|
Visit friends & family }

e

Domestic ,

Visitors /
International
Visitors ’

Note: When applying date |

o a ags Auckland 2
Attractions & Activities Unimiea 22 Ay

East Auckland

Areas & Attractions Visited

Average Satisfaction =X
with Attractions and Ackiyitigs Done
of visitors to the Auckland region Activities e
visited or thought they visited (out of 10)
East Auckland

What, if anything, could have improved your experience of East Auckland?

{Comments from Q2 3631 respondents - DOMESTIC anly) ‘ ,l

PARKING 2

TRAFFIC

100 aNY PEcPLEP BLIC TRANSPORT

IMPROVE SAFETY IMPROVE FACILTIIES, CLEANER AREAS
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Top 10 Attractions - YE June 2021 wilimited
— East Auckland gy

AUCKLAND

Bucklands Beach
Eastern Beach
Half Moon Bay

Beachlands A Inyearthree of 2020, 35% of domestic visitors to Aucklandvisited East Auckland (up from 33%last
Coastal Walkway year) The average satisfaction with East A u ¢ k | activtiés @and attractions was 8.2 out of 10

Omana Regional Park (downfrom 8.3 out of 10 on last year)
Maraetai beach

Pohutukawa Coast Trail
Duder Regional Park

A The top three attractions in East Auckland were Sylvia Park (27%), Bucklands Beach (16%) and
Howick (15%). In comparisonto the yearending March 2020, this year Coastal Walkway (9%) and
Tawhitokino ClevedonVillage Farmers Market (9%) were among the top 10 attractions for domestic visitors who

Esgk“’"a' visited East Auckland,while last yearvisitors visited Maraetai Beach (9%), and Whitford (9%).

i 9 (y . Rank Attraction %
Waharau Regional Park C} O .
V Sylvia Park 27%

— #

Ayrlies Garden

1

2 Bucklands Beach 16%
— Share of domestic visitors in

Ranges Auckland 3 Howick 15%
T +2% 4 Half Moon Bay 14%
9 5 Clevedon 11%
2 / 10 6 Eastern Beach 11%
- 7 Beachlands 9%
_ _ _ .‘ 8 Coastal Walkway 9%
aucklandunlimited.com isttil\?ift?::%nxmgctions 3 o, 9 Howick Historical Village 9%
n =603 0.1 '&;—5—. 10 Clevedon Village Farmers Market 9%

Note: YE June 2021 findings are based on domestic visitors only aa compared to YE Mar 2020 domestic visitor results. No data collection occurred in Q2 2020.
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o DOMESTIC
Top 10 Activities # Activity %

Ea.St AUCkIand ﬂ 1 Shopping 28%

A Of the domestic visitors that visited East T@" 2 Restaurant or café 26%
Aucklandin the yearto June2021, the most
popular activities were shopping (28%)
followed by visiting, a restaurant or café & 3 Went to the beach 19%
(26%), the beach (19%), a market (16%) and
generalexploration(15%). “@(6» 4 Visited a market 16%
A In comparison to the year ending March _ .
2020, last year other water activities (6%) S General exploration 15%
featured in the top ten activities for _ _
domestic visitors to East Auckland, while 6 Sightseeing 12%
this year visiting a casino or gambling (6% . L L
was ranked in the top ten activities. i 7 Walking, hiking, climbing, 12%
ﬁ trekking, tramping
m] 8 Bar, pub or nightclub 12%
9 V|S|te<_:I art_gal_lerles, museums 2%
and historic sites
10 Casino or gambling 6%

Note: YE June 2021 findings are based on domestic visitors only aa compared to YE Mar 2020 domestic visitor results. No data collection occurred in Q2 2020.
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Improvement Attentioi

e heape[ /\m(vmv

Al 4 ' ; Cemetary 0] r\l e d Botany
| QU it Short BUS d
Well Corfithunity Stay Beachlands Evident Afgernen \

Road

East Auckland

A The majority of survey respondents were
positive about their experience in East Morning v
Auckland stating that 6 N o t hwiouiddhave

improvedtheir visit. Aside d

A However, the top themes to improve the
visitor experiencein EastAucklandwere:

0 Reduce traffic.
0 More and cheaper parking.

o0 Better roads (e.g., between Botany
and Beachlands).

Morming

T Police yBett (’_‘!

Tm{—«\ 7% | /

vat 4 frar
A

qu

i\c ed

Love:
Rich==

sacing Funding NMoto g =
l\.: ue Ga"l
K Evident
: e \ oA &
: pﬂ:(»]

o Better public transport. Ch

o Better wayfinding/ road signage. PR I'OnlC

0 Reduce costs. >
o Clean up area. W(,?llyl e, HATG=
o0 More nature walks. Look] 11T) €=

as : .*-,»7-
netary

aucklandunlimited.com



Attractions & Activities Onfiand 2
South Auckland

AUCKLAND
An Auckland Council Organisation

O

Attractions &

Activities 8 2 |
u Areas & Attractions Visited
0/0 Average Satisfaction

Filter results by with Attractions and \ Activities Done

of visitors to the Auckland region Activities | v af M:??:::::i i
visited or thought they visited | (out of 10)

YE DEC 19 Q4 2020 ‘ ‘ South Auckland

YESEPw Q32020

YE MAR 20 Qi 2021

[ YE JUN 21 = What, if anything, could have improved your experience of South Auckland?

{Cammunts 1rom G 2031 respondents - DOMESTIC only) ‘ ,l

@ IR Dt dort froms (et It wes vde” Visitor
MEASON FOR VISIT
Experience
|
Visitors on holiday | “Limited time for a park for a motorbame &
' too hord to find an when you want
Visit friends & family ‘ i G to Wander ol fool

= PARKING .

— PUBLIC TRANSPORT Mo ammicross ok
= 00 PorLcVALUE FOR MONEY

o IMPROVE SAFETY

ROADING & GENERAL INFRASTRUCTURE
CLEANER & MORE VIBRANT AREAS

Note: When applying date filters please be aware that data from international visitors is available unt 1 2020 only. No data collec

tion occurred In Q2 2020. From Q3 2020 onwards data is from domestic visitors only
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Top 10 Attractions 6 YE June 2021 wSriimited
— South Auckland gy

AUCKLAND

A Inthe yearto June2021, almost half of all domestic visitors (48%) to Aucklandvisited South Auckland

~Central (down from 53% last year) The average satisfaction with South A u ¢ k | activiligs and attractions
West \ mzﬂﬁgﬁ] ‘Mutukaoroa/Hamlin's was 8.2 out of 10 (up from 8.0 last year)
es a

Ambury Park ™ o A The top three attractions in South Auckland were the Auckland Airport (34% down from 40%),
' : Manukau (24%) and RainbowsEnd (19%). Last year iSite at Auckland Airport (8% featured in the top
ten attractions in South Auckland,whilethisyearT bt Rark#&8%) was ranked the tenth most popular

Villa Maria Winery

Otuataua Stonefields @il
Historic Reserve

Butterfly Creek SR activity.
Manukau Heads Aum?g: Rainbows ' 2313%

Hgnhouee SE 9 0 . Rank Attraction %
Pennaula 8 A) ‘V 1 Auckland Airport 34%
2 Manukau 24%
i:glrdeazg domestic visitors in 3 Rainbows End 19%
-5% 4 Pukekohe/Bombay 15%
9 5 Botanic Gardens 12%
Karioitahi § /10 6 MNnger e 11%
. 7 Otara Market 10%
_ _ _ * @ 8 Butterfly Creek 11%
st acions 0 S+ 9 ows
n=813 +0.2 IR= 10 Thbt Raka 8%

Note: YE June 2021 findings are based on domestic visitors only aa compared to YE Mar 2020 domestic visitor results. No data collection occurred in Q2 2020.
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Top 10 Activities
South Auckland

A Of the domestic visitors that visited South
Aucklandin the yearto June2021, the most
popular activity was to visit a restaurant or
café (29%), followed by shopping (27%),
general exploration(17%), visitinga market
(14%) and sightseeing(13%).

A Results this year were similar to the year
endingMarch2020.

Auckland
Unlimited

An Auckland Council Organisation

DOMESTIC

# Activity %

1 Restaurant or café 29%
2 Shopping 27%
3 General exploration 17%
4 Visited a market 14%
5 Sightseeing 13%
6 Went to the beach 12%
7 Bar, pub or nightclub 11%
o Makmo g dmong.
9 ﬁrsttgﬁge;iitzs; museums and 29
10 Event, concert or festival 7%

Note: YE June 2021 findings are based on domestic visitors only aa compared to YE Mar 2020 domestic visitor results. No data collection occurred in Q2 2020.
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Improvement
South Auckland

A Many of the survey respondents were
positive about their experience in South
Auckland stating that 6 N o t hwiouiddhave
improvedtheir visit to the region.

A However, the top themes to improve the
visitor experiencein South Aucklandwere;
0 Reduce traffic.

o More parking (e.g. Mangere Bridge
shops).

0 Better public transport (to the city).

Complete roads and general
Infrastructure.

Clean up area.

Better wayfinding/ road signage.
Reduce costs.

Better quality markets.

o

© O O o



