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Auckland Destination Overview

INTERNATIONAL

Monthly international visitors (237.0k) were up 25.3% on
March 2023 (186.3k).

The year to March 2024 saw 2.20m international visitor
arrivals, an increase of 48.7% on 2023. However,
international visitation was down 13.6% compared to
2020 levels (2.55m in YE March 2020).

There was an increase in Australian visitors in the month
of March 2024, with 72.6k visitors, up 18.2% compared
to last March. The year to March 2024 saw 706.4k
Australian visitor arrivals, up 12.3%.

Holiday visitors (915.3k) contributed the most to
annual visitor numbers and increased 87.6% in the
year to March 2024. Monthly numbers (106.9k) were
up 49.2% compared with March 2023.

VFR visitors (764.4k) were up 18.9% for the year, with
monthly numbers (78.2k) up 15.5%.

321.6k international guest nights in commercial
accommodation for March, up 34.1% on last year.

Key Visitor Data

DOMESTIC

The domestic visitor numbers are no longer available as
the Ministry of Business, Innovation, and Employment
(MBIE) has cancelled the Monthly Unique Regional
Population Estimates (MURPES) data until further notice.

There were 411.8k domestic guest nights in commercial
accommodation for the month of March, down 9.3%.

At present, we cannot display current spend data from
the Monthly Regional Tourism Estimates (MRTES) as this
dataset has been paused by MBIE (due to the
disestablishment of Data Ventures - a branch of Stats
NZ which occurred in December 2023).

Regional spend data for domestic and international
visitors to Auckland will be reported again once the issue
has been remedied.
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OVERALL

For the month of March 2024, there were 733.4k total
guest nights in commercial accommodation in Auckland,
up 5.7% on last year.

On average, visitors stayed in Auckland for 2.0 nights in
March 2024 (down 4.8% on the previous year).

Average hotel Occupancy for the month was 75.2%, 6.3%
lower compared to March 2023.

The Average Daily Rate for March was $251 (down 5.0%)
and the RevPAR was $192 (down 10.0% compared to the
previous year).

The average daily rate (ADR) for hotels in Auckland was
the highest for the month on Friday 8t March 2024 at
$380 (up 41.2% on the previous year). This coincides
with the PINK concert at Eden Park.

Looking forward (over the next three months), overall
occupancy on the books is generally similar for the period
from May to August 2024 in comparison to last year.

Occupancy on the books peaked at 70% on Tuesday 7t
May 2024.



i | i
A M - ’ = :
» Auckland Tourism - Visitor Arrivals Data ¥

! u‘\

E3 03
~ ~§

<
,




5 | Auckland Destination Overview

2.20m International
visitor arrivals in the
year to March 2024, up
48.7%

= The month of March saw 237.0k international visitors, up
25.3% on March 2023 (189.2k).

= The year to March 2024 saw 2.20m international visitor
arrivals, an increase of 48.7% on the previous year. However,
international visitation was down 13.6% compared to 2020
levels (2.55m in YE March 2020).

= Holiday visitors (915.3k) contributed the most to annual
visitor numbers and increased 87.6% on the year to March
2024. Monthly holiday numbers (106.9k) were also up 49.2%
compared with the month of March 2023.

= VFR visitors (764.4k) were up 18.9% for the year, with
monthly numbers (78.2k) up 15.5%.

= There were 153.2k business visitors (up 29.9%) in the year to
March 2024, and 14.8k for the month (down 4.7%).

Source: ITM data, Statistics NZ
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International visitor arrivals in Auckland, reason for visit
350k

300k
250k
200k
150k
100k

50k

e BuSiness

== Holiday/Vacation

=—=Visit Friends/Relatives TOTAL ALL TRAVEL PURPOSES

Visitor arrivals vs. previousyear/ vs. pre-Covid/

YE 2020
March 2024 237,013 25.3% 95.3%
YE March 2024 2,201,638 48.7% -13.6%

*Nb. International visitor arrival data captures every arrival to Auckland airport which is the gateway port for New Zealand. This does not mean the visitor arrival stayed in or visited Auckland.

YE %
change

+48.7%

+87.6%
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706.4Kk visitors from Visitor arrivals in Auckland by key international markets
Australia for YE March
2024, up 12.3%

120k

100k

= There was an increase in Australian visitors in the month of
March 2024, with 72.6k visitors, up 18.2% compared to last 80k
March. The year to March 2024 saw 706.4k Australian visitor
arrivals, up 12.3%.

60k
= The year to March 2024 saw 308.9k visitors from the US (up
69.1%), with 41.3Kk visitors for the month (up 33.2%). 40k
= Visitors from China (182.5k) were also up for the year 20K
(485.5%), and up (117.9%) for the month of March (to
15.0k).
Ok
* For the year to March 2024, there were 125.2k visitor arrivals P FEFL FPIE N NN I P TLPES PSS NN D
from the UK (up 5.7%) and 15.4k visitors for the month (up qjﬁ\ ,ﬂ@ QQ/@ qjﬁ\ ,ﬂ@ (il/@ qf @fﬁ\ q;ﬁ\ i’)@ @%@ q;b*\ 4/’)@ (gﬁ\ q;b*\ q'f @%Q q;b*\ q;b‘“ ,g)@ q;b@ qy‘“ @b‘@ qy‘“
oV oF o o O oF o O O O O O O O O O O oY Y oF O O O o
13.2%). L i e L S i s P i L . L i
Australia - (China, People's Republic of
= Jnited Kingdom = Jnited States of America

aucklandunlimited.com

Source: ITM data, Statistics NZ
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24-month visitor arrivals from individual markets

Australia
70k
60k
50k
40k
30k
20k
10k R
\_—/-
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e Business == Holiday/Vacation - \/isit Friends/Relatives

Vvs. VSs. Vvs. vs.
Business previous Holiday previous VFR previous Total previous

year year year year

March 2024 8,360 -5.3% 21,073 29.3% 34,603 24.4% 72,636 18.2%

YE March 2024 87,990 16.0% 190,051 22.8% 342,436 4.6% 706,372 12.3%

aucklandunlimited.com

Source: ITM data, Statistics NZ

25k

20k

15k

10k

March 2024

YE March 2024

= Business

China

== Holiday/Vacation - \/isit Friends/Relatives

VS. VS. VS.

Business previous Holiday previous VFR previous Total previous

year year year

9,425 322.6% 3,157 19.7% 14,970 117.9%

7,084 307.6% 111,583 1679.3% 37,091 148.2% 182,462 485.5%
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24-month visitor arrivals from

000 Japan
4,500
4,000
3,500
3,000
2,500
2,000
1,500
1,000
500
0
PR R R R R PR R R R PR R R R R R PT PP P
= Business ===Holiday/Vacation  ==\/isit Friends/Relatives
VS. . vs. vs.
Business previous Holidayvs' previous VFR previous Total previous
year year year year
March 2024 371 3.6% 4,355  80.0% 876 40.4% 7,101 37.3%
YE March 2024 3,630 74.3% 28,456 202.1% 7,687 55.3% 53,354 120.2%

aucklandunlimited.com

Source: ITM data, Statistics NZ

individual markets
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TAMAKI MAKAURAU

5,000 Korea
5,000
4,000
3,000
2,000
1,000
O —
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= Business ===Holiday/Vacation  ==\/isit Friends/Relatives
Vvs. vs. VvS. vs.
Business previous Holiday previous VFR previous Total previous
year year year year
March 2024 135 7.1% 4,383 93.1% 841 40.9% 5,953 68.5%
YE March 2024 1,663 57.2% 37,234 200.8% 8,572 28.8% 54,336 130.0%
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24-month visitor arrivals from individual markets

Germany
6,000
5,000
4,000
3,000
2,000
1,000
0 —— o —
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==Business ====Holiday/Vacation - ===\/isit Friends/Relatives
vS- vS- VS VS. previous
Business previous Holiday previous VFR previous Total -pear
year year year y
March 2024 147 -16.9% 3,824 35.0% 953 19.3% 5,253 24.9%
YE March 2024 1,627 18.5% 32,734 51.4% 7,849 3.5% 47,033 38.7%

aucklandunlimited.com

Source: ITM data, Statistics NZ

25Kk UK
20k
15k
10k
5k
Ok
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=Business ====Holiday/Vacation  ===\/isit Friends/Relatives
vs. VvS. VS. VvS.
Business previous Holida previous VFR previous Total previous
year y year year year
March 2024 559 -3.6% 5,887 29.6% 8,084 9.3% 15,384 13.2%
YE March 2024 5,459 16.3% 47,757 34.5% 63,886 -10.3% 125,237 5.7%
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24-month visitor arrivals from individual markets

Canada
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=Business ====Holiday/Vacation =\/isit Friends/Relatives
Vvs. VS, VS, Vs,
Business previous Holiday previous VFR previous Total previous
year year year year
March 2024 206 -7.6% 4,229 29.0% 2,399 7.6% 7,418 16.7%
YE March 2024 1,807 19.7% 26,892 45.2% 19,075 3.4% 52,546 23.5%

aucklandunlimited.com

Source: ITM data, Statistics NZ
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== Business ====Holiday/Vacation  ====\/isit Friends/Relatives
Vs. VS, VS, Vs,
Business previous Holiday previous VFR previous Total previous
year year year year
March 2024 1,546 -6.0% 27,905 44.8% 8,035 17.4% 41,331 33.2%

YE March 2024 13,803 31.0%

192,932 96.6% 68,070 26.6% 308,869 69.1%
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Auckland has seen a 12 month rolling visitor arrivals
48.7% increase in
international visitor

2,500,000
]
arrivals over the last year .
= |n the five years preceding the arrival of Covid in 2020, all % 2,000,000
major airports had seen steady increases in international =
visitor arrivals. é
o 1,500,000
= The Covid-related travel bans had a clear effect on all ports o0
with the greatest impact seen in Auckland reflecting the S
largest market share. = 1000,000

= Auckland has again seen increasing arrivals since the borders
fully opened in July 2022 and an 48.7% increase in 500.000

international visitor arrivals over the last year. §
= For the year ending March 2024, all other ports saw growth in o /

international visitor arrivals in comparison to last year.
i o Chr y A A A A S R S
Queenstown saw an increase of 33.3%, Christchurch was up > DD >SS S S S A AT A A DD DD DD D DD DD DD AR AR
. RPN S S I U N U U U U A L i L L L Vi U U U U U L
50.4% and Wellington was up 17.6% compared to last year. R A ) R A R R 2 ) A L A
Year End

Auckland airport === Christchurch airport ===\Wellington airport Queenstown airport

aucklandunlimited.com

Source: ITM data, Statistics NZ
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733.4k total guest Guest nights in commercial accommodation - Auckland

u u = 800k
nights in commercial
n n 700k
accommodation in
600k
)
March 2024, up 5.7%
400k
= For the month of March 2024, there were 733.4k total guest 300k
nights in commercial accommodation in Auckland, up 5.7%
on the same month last year. 200k
» There were 411.8k domestic guest nights in commercial 100k
accommodation (down 9.3%), and 321.6k international guest I
nights (up 34.1%) in commercial accommodation in March Ok I I I
2024. D> D> P D DD D PR P o> o

W %QQ $o* \q;\ &\ &* \o Y g 8 W e o o \‘* %"9 @ \f<>° N
= For New Zealand overall, there were 4.16m guest nights in
commercial accommodation in March 2024, up 10.3% ® Domestic guest nights International guest nights
compared to March 2023.

March 2024 Auckland % change New Zealand % change

Total guest nights 733,400 5.7% 4,155,100 10.3%
e o Domestic guest nights 411,800 -9.3% 2,579,600 4.7%

International guest nights 321,600 34.1% 1,575,500 21.0%

Source: Accommodation Data Programme (ADP). Fresh Info. MBIE.
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Guest nights by accommodation type (monthly)

473.2k guest nights in
hotels in March 2024, up

400k
1)

9.0%
300k

= For the month of March 2024, there were 473.2k guest 250k
nights in hotels in Auckland, up 9.0% compared to March last 200k
year. 150k

= There were 135.7k guest nights in motels and apartments (6- 100k

20), up 355.4% on the previous year. 50k —/: - 7%
[
Ok

= However, guest nights in motels and apartments (>20)

(26.3k) were down (79.6%). ,\@@ Q@&N/ 0@0& @0& &orﬂ éy&m ,;)9& Qw&% 0@&% @0& Qm&rb %@0& @&rb 0@0& Q@&b‘
SRS R N O S A MR N AR A S SR L
" Guest nights in holiday parks and campgrounds (35.9k) were e Hotels Motels & apartments (6-20) Motels & apartments (>20)
up (21.7%) for the month of March. = Backpackers == Holiday parks & campgrounds = | 0dges & boutique accommodation
= Guest nights in backpacker accommodation increased (up -
3.2% to 48.7K) in March 2024. March 2024 Guest nights % change
Hotels 473,200 9.0%
= Guest nights in lodges and boutique accommodation were Motels & apartments (6-20) 135,700 355.4%
down (6.8% to 13.6k) for the month. Motels & apartments (>20) 26,300 -79.6%
Backpackers 48,700 3.2%
aucklandunlimited.com Holiday parks & campgrounds 35,900 21.7%
Lodges & boutique accommodation 13,600 -6.8%

Source: Accommodation Data Programme (ADP). Fresh Info. MBIE.
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Average Occupancy for
March 2024 was 75.2%,
down 6.3% on 2023

= For the month of March 2024, the average Occupancy was
75.2%, 6.3% lower compared to March 2023.

* The Average Daily Rate (ADR) for the month was $251, down
5.0% on last year.

= Monthly Revenue per available room (RevPAR) for March was
$192, 10.0% lower compared to last year.

= There were large fluctuations in percentage change for ADR,
RevPAR and Occupancy rates in March 2024. Occupancy,

ADR, and RevPAR all peaked on Friday 8" March, coinciding
with the P!NK concert at Eden Park.

aucklandunlimited.com

Source: STR Global
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Percent Changes for the Month of March

PINK Concert at
Eden Park 8th-9th of
»~  March 2024

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31

e (Qccupancy e===ADR == ReVvPAR
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i Daily hotel rates for the Month of March
Average da“y rate was aily hotel rates for the Month of Marc

100 $400
$380 on 8" March 2024 .
n u u n $350
(coinciding with the .
PINK concert at Eden . 900
0
Park), up 41.2% on 2023 } s250
= The average daily rate (ADR) for hotels in Auckland was the % 50 $200
highest for the month on Friday 8" March 2024 at $380 (up
41.2% on the previous year). This coincides with the PINK 40
concert at Eden Park. $150
» Hotel occupancy reached 91.7% on Friday 8" March 2024 30
(up 41.2% on the previous year). $100
20

* Revenue per available room (RevPAR) peaked to $348 also
on Friday 8t March 2024. This was up 52.9% in comparison 10 $50
to last year.

0 $0
1 2 3 45 6 7 8 9 101112 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31

aucklandunlimited.com —OCCU pa nCy _ADR —ReVPAR

Source: STR Global
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On average, visitors
stayed 2.0 nights in
Auckland for the month
of March 2024

= On average, visitors stayed in Auckland for 2.0 nights for the
month of March 2024 (down 4.8% on the previous year).

= There has been a slight downward trend in average length of
stay for visitors to Auckland over the last three years.

Source: Accommodation Data Programme (ADP). Fresh Info. MBIE.
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Average length of stay for visitors to Auckland
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Occupancy - 90 Day Forward Outlook

Beauty Moana Pasifika Black Ferns vs. The Pink Floyd Come Together -

| |
90 Day Forward Booking
Nati . Chief: i ] NRL Warriors vs. )
Occ u pa n cy Data e u2 ijshualeTfee A:AS(;[;ISPV::#;(Z)OS NRII_E)\(/S::L?(;ZGVS. Broncos  world Choir Games Led Zeppelin IV

70% vs. Waratahs Storm

60%

= Looking forward (over the next three months), overall
occupancy on the books is generally similar for the period \1
from May to August 2024 in comparison to last year. 50% |

= There is considerable variance in hotel occupancy when 40%
(o]

comparing the next three months of 2024 to last year.
= QOccupancy on the books peaked at 70% on Tuesday 7! May 30%
2024.
= Occupancy also reached 68% on Wednesday 8t May 2024. 20%
10% M"M
| AN

DX A A A A A% A A A AX A A A AX A A A AX A A A AX AX A A AX AX A A A
oS A 48 S ABK S A0 48 A 48 A 48K S ASK S 1Y 48 A 48 A 08 S ASY S 4SBT S oS S 1O
O P\ 0\ @ g o Tl 0\\0@\ o @) A i AL ol Lol Tol Lol Tl fol @ st s il ol £ol el fal T

SURCEIVHN AU P\ w7 WX N 10! 2 SV P P > aDE oS URAS
B e R e e e A A A S A A A A R A A A A AN NA AN
mmm Occupancy - This year (2024) mmm Occupancy Historical (2023 comparison)

== ()ccupancy Historical (2022 comparison)====Pick up - This year (2024)

Source: STR Global Please note: This is the 90-day outlook at the time of publication.
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Longer term projections

= |n addition to the STR Global 90 Day Forward Booking data we

receive, we also receive a longer-term outlook, with forecast
data for the next four years until 2027. This data is provided
by STR Global in collaboration with Oxford Tourism Economics.

= |n 2023 Q4 supply expanded 2.3%. Demand expanded 13.6%,

resulting in an occupancy gain of 11.1%. Occupancy is

expected to decline by -0.5% in 2024 Q1, with supply

expanding 8.0% and demand expanding 7.5%.

= After expanding 33.1% in 2023, occupancy is expected to

expand 0.4% in 2024. ADR is expected to increase 0.6%,
resulting in RevPAR growth of 1.0% in 2024. RevPAR is
expected to grow by 5.6% in 2025.

an average annual rate of 1.5%, while ADR is expected to
expand at an average annual rate of 1.6%.

Source: STR Global Forecast (February 2024) * issued 4 times per annum

Over the next three years, occupancy is expected to expand at

7.0
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Supply and Demand Growth

= Supply room nights (m) mmmm Demand room nights (m) ===Supply % change

2020

RevPAR Growth Composition
8.0%
. 5 5% 0.6%  24%  1.7%
2021 2022 2023 2024 2025 2026

m Occupancy ADR

LLELE

2020 2021 2022 2023 2024 2025

AUCKLAND

TAMAKI MAKAURAU

50%
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20%
10%

0%

-10%
-20%
-30%

-40%
2026 2027

Demand % change

1.6% 2.4%

2027 2028
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Average Supply

15.8k average daily (Avg. daily rooms during year)

Year Rooms % Chg. Chg.

rooms available in 2023, 2020 14,162 2.7% 375
with 17.1k rooms o

15,328 2.7% 409

forecast for 2024
2024 17,106 8.5% 1,336

» |n 2023, on average there were 15.8k daily rooms available in 2025 17,311 1.2% 205
Auckland. The number of average daily rooms available is set Forecast 2026 17,440 0.7% 129
to increase by 8.5%, which will supply an additional 1,336 2027 17 792 5. 0% 350
rooms (compared to 2022) . ’ 70
2028 17,878 0.5% 86

= Looking to 2024, average room supply is expected to expand
8.5%, supplying 1.3k new rooms and bringing the total

number of rooms to 17.1k. Rooms by phase

= Observing rooms by phase data, there was a total of 18.6k 20,000 16, 177 1,545 18,607
rooms (from 226 properties) in the pipeline. %1888
14,000
» This comprised of 16.2k existing rooms (from 211 properties, %888
1.5k rooms under construction (from 10 properties), and 885 8,000
rooms in the planning stages (from 5 properties). 2'888
2,000
0

Existing Under Planning Total rooms

construction stages

Source: STR Global Forecast (February 2024) * issued 4 times per annum
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International visitor growth - New Zealand

In total, 3.53m visitors
are projected to visit

New Zealand in YE
March 2028

4,000k

Australia
» [nternational overnight visitor arrival projections until 2028 5 500K e China
are available for New Zealand overall - of which Auckland ' Japan
receives the largest share.
Korea
. . i ) 2,000k
= [nternational visitor growth to New Zealand is forecast with a e Germany
Compound Annual Growth Rate (CAGR) of 13.0% from 2023 — UK
to 2028 (for Q3 2023), resulting in a possible 3.53m 1,500k Canada
international visitors by YE March 2028. —_—s
= When calculated against the 2022 baseline a clear recovery 1,000k = Total
trend in visitor arrivals is visible overall - as well as for our key
markets.
500k
= Visitor arrivals from Australia are expected to grow at an
average annual rate of 2.4%. 1.42m Australian visitors are w
expected to visit New Zealand in the year to March 2028 Ok e
(bringing visitation close to pre-Covid levels of 1.49m in 2020 2021 2022 2023 2024 2025 2026 2027 2028
2020).

* International visitation by city is based on the Global City Travel (GCT) database maintained by Tourism Economics. GCT tracks overnight visits by international visitors to 300 global cities. The data is tracked by country of origin on an annual basis, including
historical and forecast years. The data shown here for the country is taken from the Global Travel Service (GTS) database, also maintained by Tourism Economics. This reflects international visitation by origin market, including historical and forecast years.
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Spend Data

= At present, we cannot display current spend data
from the Monthly Regional Tourism Estimates
(MRTES) as this dataset has been paused (due to
the disestablishment of Data Ventures - a branch
of Stats NZ which occurred in December 2023).

= Historical MRTE spend data (until October 2023) is
still available and can be found here.

= The Ministry of Business, Innovation, and
Employment (MBIE) and Stats NZ are working
together to explore alternative options to restore the
MRTE.

= Regional spend data for domestic and international

visitors to Auckland will be reported again once the
issue has been remedied.

Source: MBIE


https://protect-au.mimecast.com/s/sXq5Cnx1v6Trp9DLhvSRYb?domain=tourism.cmail19.com
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Major Events
Insights -
March 2024

aucklandunlimited.com

Source: Major Events, Tataki Auckland Unlimited.

Tataki
Auckland @Y=

Unlimited === | Auckane,

Event

Date

Venue

Interesting Findings

Moana Auckland Festival

Maritime (Wooden Boat)
Festival

Harbour Classic

Pink

Pasifika Festival

Auckland Boat Show

24 February - 24 March Te Wero Island in the

2024

1 March 2024

8 March 2024

8 March 2024

9 March 2024

15 March 2024

Viaduct

Jellicoe Harbour,
Wynyard Quarter

North Wharf,
Wynyard Quarter

Eden Park

Western Springs
Stadium and Park

Jellicoe Harbour

The month of March saw 237.0k
international visitors, up 25.3% on
March 2023.

For the month of March 2024,
there were 733.4k total guest
nights in commercial
accommodation in Auckland, up
5.7% on the same month last
year.

For the month of March 2024, the
average Occupancy was 75.2%,
6.3% lower compared to March
2023.
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Moana

Auckland Key
Insight

2

aucklandunlimited.com

Source: Major Events, Tataki Auckland Unlimited.

9
94.6%

Attendance

N

¢

Attendees from outside
of Auckland

0 00O

o

Note: 5.3m figure for Event operations expenditure represents total spend of all invested events in the Moana Auckland portfolio

'$5.3m

Visitor Spend

e

9

Event operations expenditure
in the region

=
o Qo

Tataki
Auckland @Y=

Unlimited === | Auckane,

$4.2™

DP

¢

21.0% '¢5.3m 15.5k

Visitor nights
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TAMAKI MAKAURAU
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Moana Auckland

, New Zealand’s Ocean Festival, was a first of
its kind in Tamaki Makaurau Auckland. The festival celebrates
the region’s love affair of the ocean - from waka to super yachts
- through events and activities both on and off the water.

Key Insight

= 04.6k attendees (79% were Aucklanders)
= 21% attendees from outside of Auckland
* $4.2m GDP

* $5.3m spend by visitors

= 15.5kvisitor nights

= $5.3m event operations expenditure in the region

aucklandunlimited.com

Source: Major Events, Tataki Auckland Unlimited.
Note: 5.3m figure for Event operations expenditure represents total spend of all invested
events in the Moana Auckland portfolio



https://www.aucklandnz.com/moana
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TAMAKI MAKAURAU

asifia 31 4k $254k $226k

Festival Key
Insight

Attendees Visitor Spend

0 00O

I
'87% '7.8% '1.4%

Overall event Attendees from outside Visitor nights
Attendee Satisfaction of Auckland

o)

/\
WKW =0 o)

lllllllllllllllllllll

Source: Major Events, Tataki Auckland Unlimited.
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TAMAKI MAKAURAU

Pasifika Festival

A celebration of all things Pacific, returned to
Western Springs in 2024. The iconic festival’s eight villages
showcase the best of the 11 Pacific Island nations with world-
class traditional and contemporary performances, soul food and
much more. The festival included over 100 delicious local food
and independent craft stalls as well as show-stopping
performances across eight stages.

Key Insight
= 31.1k attendees (92% were Aucklanders)
= $254k total spend by visitors
= $226k GDP
= 1.4k visitor nights

= 87% Satisfaction with overall event

aucklandunlimited.com

Source: Major Events, Tataki Auckland Unlimited.


https://www.aucklandnz.com/pasifika

MONTHLY COMMUNICATIONS REPORT DESTINATION

Tataki
Auckland ==
Unlimited ===

Highlight of the month: Pasifika Festival

generating an Equivalent Advertising Value (EAV) of NZD 1,749,815.

and during the festival weekend.

m Home News Radio Podcasts&Series Topics TeAoMdori Pacific IndoNZ 3

NewZealand World Poiiics Pacific TeAoMaori Sport Business

Country  Local Democracy Reporting

NEW ZEALAND / PACIFIC

In pictures: Thousands turn out
for Auckland's Pasifika Festival
oo -~ 00000

05:06/12:25....81). me—

1 News (Weekend) at 06:13 p.m.

TVNZ 1, 09 Mar 2024 18:13, R00107192041 &, Download
Back here, the country's largest Pasifika festival has returned, luring thousands of people to our biggest city. Fun flair
and food are all on offer, as Tiana Hurihanganui found out.

Adorning the taonga of their ancestors and keeping their stories alive. We're a group of Fijians, um, dancing today, and,
you know, it's really fun seeing all these people isayas among more than a thousand performers taking the stage at
Auckland's Pasifika Festival this year. We're all hyped up like we're crazy about our culture and we're proud of it.
This is his mum just looking at him and, you know, smiling from there like makes me proud. So yeah, he's doing very
well. And what did you promise them if they smile. Oh | promise the girls um all of them. If they smile, they will get
pizza on Wednesday from Tuvalu To Samoa. Every stage. A celebration of the Pacific. People who call Aotearoa home.

The Pasifika Festival's return to Western Springs on March 9-10 garnered significant media attention.
Earned media coverage spanned 126 mentions across diverse platforms, reaching a potential audience of 4,769,303 and

Coverage included TVNZ Breakfast, Newshub, RNZ, Stuff, NZ Herald, Tagata Pasifika, Coconet, and more, both leading up to

Auckland Pasifika Festival comes alive this weekend

bt Suppled

‘Tamaki Makaurau is set to come alive this week to celebrate the magic of Pacific culture, language,
identity, ity with The Auckland Pasi ival.

Pasifika Festival 2024: What to
eat this weekend at Auckland’s
Pasifika

@ By Nikki Birrell

[ save A share

Looking ahead:
April 2024

The inaugural Rainbow Games take
place from 4 - 8 April.

The Aotearoa Arts Fair takes place
at the Viaduct Events Centre from 18
- 21 April.

Providing continued
communications planning support
for the 13th World Choir Games.

Supporting US Roadshow media
event, including media release

Supporting renewal of DPP with
revisions and media release in mid-
April.

Supporting NZK production filming
in Auckland.

School holidays media release to be
distributed on 11 April.
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Business
Events Insights
Q1 2024

aucklandunlimited.com

Source: Business Events Data Programme. Fresh Info. *Quarterly data.

277

Business events in Auckland

o/

23%

Auckland’s market share of

business events

\V

59.9k

Delegates hosted in Auckland

0e®
PN

33”

Auckland’s market share of
delegates

Tataki
Auckland @Y=

Unlimited === | Auckane,

90.8%

Delegate days hosted in Auckland

i

30"

Auckland’s market share of
delegate days
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AUCKLAND
TAMAK| MAKAURAL

Auckland attracted the highest number of business
delegates (59.9k) in New Zealand in Q1 March 2024

Total number of business events - Regjonal Total number of delegates - Regional comparison
comparison 70k
300
277 59,887
60k
250 238
50k
200
40k
31,976
150
30k
100 20k
15,726
50 ) l
0 0k
Auckland Wellington Christchurch Auckland Wellington Christchurch

Source: Business Events Data Programme. Fresh Info. *Quarterly data.
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Tataki
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Auckland had the Business Event Market Share - Regional Comparison
largest market share of Chistchur
business events in NZ in
Q1 March 2024
Auckland

23%

Wellington
20%

aucklandunlimited.com

Source: Business Events Data Programme. Fresh Info. *Quarterly data.
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Auckland hosted the most

conferences, other o
business events and expos .
in NZ Q1 March 2024 "

= Looking at business event type, Auckland hosted the most 20
conferences (105), other business events like social functions 0
and Gala dinners (54) out of the three featured regions in Q1
March 2024.

= However, Wellington held the highest number of meetings
(128), followed by Auckland (114) and then Christchurch (43).

160

= The majority of business events in Auckland were for 140
Corporate customers (93), Associations (9) and Education 120
customers (12). 100

80

= Among the three regions, Wellington recorded the most 60
Government-related business events (49). This can be 20
attributed to the fact that Wellington is home to New 20
Zealand’s Parliament. 0

Source: Business Events Data Programme. Fresh Info. *Quarterly data.

128
114
I I 43

Meetings

126

Corporate

Tataki

Auckland @Y=

Unlimited === | Auckane,

Business Events By Event Type

105
84
21
I L
Conferences Expos

m Auckland m®Wellington ® Christchurch

Business Events By Customer Type

49
33
9 16 12 g 11 l 11
2
- [ e - -
Associations Education Govt

m Auckland mWellington ® Christchurch

54

25 19

Other

152

21
.2

Other
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24% of all business
events in Auckland were
multi-day events in Q1
March 2024

] In Q1 2024, a third of all business events held in Auckland
were smaller events hosting between 30-100 delegates (94
events). In comparison to other regions, Wellington hosted
most small business events (148 events).

] 40% of business events in Auckland were medium-sized
events with 110 events that hosed between 101-250
delegates.

= 20% of business events (56) in Auckland hosted between
251-500 delegates.

=  Auckland had 4 large-scale events that hosted over 1,000
delegates in Q1 2024.

L] In Q1 2024, three quarters of all business events (76%) in
Auckland were one day events (211), while 24% were multi-
day events. 13% were held for a duration of two days (35),
and 6% ran over the course of three days (16).

aucklandunlimited.com

Source: Business Events Data Programme. Fresh Info. *Quarterly data.

160
140
120
100
80
60
40
20

250

200

150

100

50

Tataki
Auckland @Y=
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No. of delegates - Regional comparison

148
110
94
66
54 56
27 29
p B o
3 1

. m Ao 3

30-100 101-250 251-500 501-1,000 1,001+
m Auckland ®Wellington ® Christchurch

Duration of event - Regional comparison

211
162
70
35 35
23
— --— mu ———

1 day 2 days 3 days 4 days 5 days 6+ days

mAuckland ®mWellington m® Christchurch
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Nb. The AVS is currently on hold. The latest historical results are featured in this section.
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Visitor
Experience

30~

Promoters

Net Promoter Score
YE June 2022

-3

1 NPs

Total

Net Promoter Score
* /.\ *

YE June 2022

6 '.'_*_,*

aucklandnz.com

Tataki
Auckland =

Unlimited === | Auceans

29"

Detractors

Net Promoter Score
YE June 2022

-3

Total Satisfaction
Overall experience in
Auckland

YE June 2022

0.1

Note: YE June 2022 findings are based on domestic visitors only and are compared to YE June 2021 domestic visitor results. No data collection occurred in Q2 2020. This programme is currently on hold



Net Promoter Score

= The Net Promoter Score (NPS) is an index ranging
from -100 to +100 that measures customer
engagement and loyalty, based on the likelihood of
customers to recommend a product or service.

= For domestic visitors in YE Jun 2022, NPS was +1,
(down 6 points from YE June 2021).

= Domestic visitors most likely to recommend
Auckland as a visitor destination include those aged
30-44 (NPS +6), Otago residents (NPS +16), those
whose main reason to visit is a conference,
convention or other business event (NPS +23),
those travelling with a friend/s (NPS +6) and those
who also include Northland in their itinerary (NPS
+13).

Inversely, those least likely to recommend Auckland
as a visitor destination are those aged 18-29 years
(NPS -8), those who used to live in the Auckland
region (NPS -4), and those travelling with children
(NPS -3) or with other members of their family (NPS
-12).

PROMOTERS

30"

YE June 2022

-3

Compared to
YE June 2021

DETRACTORS

29%

YE June 2022

+3

Compared to
YE June 2021

Tataki
Auckland Y=

Unlimited === Auckann

TOTAL NPS

1

YE June 2022

-6

Compared to
YE June 2021

Note: YE June 2022 findings are based on domestic visitors only and are compared to YE June 2021 domestic visitor results. No data collection occurred in
Q2 2020. This programme is currently on hold.
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Five-year visitor arrivals to Auckland, YE March

3,000,000
2,500,000 2,201,638
::
5 2,000,000
G
>
[
,8 1,500,000
g 915,338
[}
= 1,000,000 764,412
153,221
500,000

/-| 41,552

2020 2021 2022 2023 2024

= Business === Holiday/Vacation ===\/isit Friends/Relatives === Conventions/conferences === Education TOTAL ALL TRAVEL PURPOSES

aucklandunlimited.com

Source: ITM data, Statistics NZ *Includes visitor arrival numbers from Auckland airport. Education numbers do not include enrolments.



Source: ITM data, Statistics NZ

41 | Auckland Destination Overview

Tataki
Auckland @Y=

Unlimited === | Auckane,

Five-year visitor arrivals to Auckland, YE March

Australia
900k
706,372
800k /
700k
600k

400k 190,051

300k

200k

100k

Ok
2020 2022 2023

= Business == Holiday/Vacation

= \/isit Friends/Relatives = Conventions/conferences

= FEducation TOTAL ALL TRAVEL PURPOSES

aucklandunlimited.com

*Includes visitor arrival numbers from Auckland airport. Education numbers do not include enrolments.

300k

250k

200k

150k

100k

50k

Ok

China
182,462

/111,583

2020 2021 2022 2023

= Business == Holiday/Vacation

= \/isit Friends/Relatives = (Conventions/conferences

= Education TOTAL ALL TRAVEL PURPOSES
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Five-year visitor arrivals to Auckland, YE March

Japan
90k
80k
70k
60Kk 5/3’354
50k
40K 28,456
30k
20k 7,687
10K 7,587
Ok — 3,630
2020 2021 2022 2023 2024
915

e Business == Holiday/Vacation

= \/isit Friends/Relatives = (Conventions/conferences

e Education TOTAL ALL TRAVEL PURPOSES

aucklandunlimited.com

Source: ITM data, Statistics NZ

*Includes visitor arrival numbers from Auckland airport. Education numbers do not include enrolments.

70k

60k

50k

40k

30k

20k

10k

Ok

Korea

54,336

2020 2021

= Business
=\/isit Friends/Relatives

e Education

2022 2023 2024

== Holiday/Vacation
= (Conventions/conferences
TOTAL ALL TRAVEL PURPOSES
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Five-year visitor arrivals to Auckland, YE March

Germany UK
70k 180k
60k 160k
50K o 125,237
~ 47,033 1920k
40k 100k
32,734
30k 80k
fr— -63,886
o 60K #T7,75T]
7,849 40k
10k 5,459
20k
Ok = 1,315 ok 898
2020 2021 2022 2023 2024
314] 2020 2021 2022 2023 2024|493
e Business == Holiday/Vacation = Business == Holiday/Vacation
= \/isit Friends/Relatives = (Conventions/conferences = \/isit Friends/Relatives = (Conventions/conferences
e F ducation TOTAL ALL TRAVEL PURPOSES - Fducation TOTAL ALL TRAVEL PURPOSES

aucklandunlimited.com

Source: ITM data, Statistics NZ *Includes visitor arrival numbers from Auckland airport. Education numbers do not include enrolments.
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Five-year visitor arrivals to Auckland, YE March

Canada usS
70k 350k /' 308,869
60k 300k
52,546
50k 250k

30k 0,5 150k
20k 100k 68,070
10k 50k 13,803
— 563 - 5,345
Ok — Ok 4.550
2020 2021 2022 2023 2024 @ 2020 2021 2022 2023 2024
Business Holiday/Vacation —BUusiness = Holiday/Vacation
—Visit Friends/Relatives —Conventions/conferences —\/isit Friends/Relatives — Conventions/conferences
= Education TOTAL ALL TRAVEL PURPOSES — Education TOTAL ALL TRAVEL PURPOSES

aucklandunlimited.com

Source: ITM data, Statistics NZ *Includes visitor arrival numbers from Auckland airport. Education numbers do not include enrolments.
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= KEY CONTACT

Chris Gleeson
Research & Insights Specialist

Chris.Gleeson@aucklandunlimited.com
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