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Key Visitor Data

348.3%

Domestic Guest Nights International Guest Nights q E

September 2024 (Month) 0a September 2024 (Month)
-1.8% (to September - -10.7% (to September

2023) 2023)

$180™ S79™

Domestic Tourism Transactiony\ Other Tourism Transactions
September 2024 (Month)

September 2024 (Month)
-8.1% (to September 2023) E +6.2% (to September 2023)

aucklandunlimited.com

*Nb. Guest night (ADP) data is current at time of publication but is subject to change based on regular revisions and late submissions to the programme..

Auckland
Unlimited ﬁ

An Auckland Council Organisation

A

AUCKLAND

190.9% 539.2%

Total Guest Nights
September 2024 (Month)
-5.1% (to September
2023)

59.6"

Hotel Occupancy Rate
September 2024 (Month)
-12.0% (to September
2023)
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Key Visitor Data

INTERNATIONAL DOMESTIC OVERALL

Monthly international visitors (147.1k) were down
1.7% on September 2023.

The year to September 2024 saw 2.21m international
visitor arrivals, an increase of 16.8% on the previous
year.

There was an increase in Australian visitors in the
month of September 2024, with 61.3k visitors, up
2.3% compared to last September. The year to
September 2024 saw 719.3k Australian visitor
arrivals, up 5.1%.

Holiday visitors (931.5k) contributed the most to
annual visitor numbers and increased 32.9% on the
year. Monthly holiday numbers (60.7k) were up 2.4%
compared with the month of September 2023.

VFR visitors (755.4k) were up 2.6% for the year, with
monthly numbers (48.7k) down 5.7%.

190.9k international guest nights in commercial
accommodation for September, was down 10.7%.

International spend was $1.15b for the year, up 8.6%
on last year and $78.8m for the month of September
(up 6.2% on last September).

The domestic visitor numbers are no longer available
as the Ministry of Business, Innovation, and
Employment (MBIE) has cancelled the Monthly Unique
Regional Population Estimates (MURPEs) data until
further notice.

There were 348.3k domestic guest nights in
commercial accommodation for the month of
September, down 1.8%.

Tourism Electronic Card Transactions (TECTs) has now
restarted as an interim replacement to the Monthly
Regional tourism Estimates (MRTEs). However, due to
a different methodology, the TECT figures are
substantially smaller than those of the previous
MRTEs, so the two series should not be compared.

Domestic spend for the year was $2.36b, down 6.5%
on last year and $179.7m for the month of September
(down 8.1% compared to September 2023).

There were 539.2k total guest nights in commercial
accommodation in September, down 5.1% on last
year.

On average, visitors stayed in Auckland for 1.8 nights
for the month of September 2024 (down 14.3%).

Average hotel Occupancy for the month was 59.6%,
12.0% lower compared to September 2023.

The monthly Average Daily Rate was $194 (down
7.0%) and RevPAR was $116 (down 18.3%).

Percentage changes for Occupancy and RevPAR
peaked on Tuesday 3@ September 2024. The School
Sports Winter Tournament Week was held (at various
venues) from 2-6 September 2024 and the
Philharmonia Orchestra - Big Play In was also on 3
September 2024 at the Auckland Town Hall.

Looking ahead from November 2024 through to
February next year, overall Occupancy-on-the-books
appears to be lower in comparison to last year.
However, there are some higher levels of Occupancy in
January (e.g. New Years Eve) and February next year
compared to 2024.

Occupancy in Auckland on New Year’s Eve is currently
71% (up from 56% last year).
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2.21m International

visitor arrivals in the

year to September
2024, up 16.8% changs

International visitor arrivals in Auckland, reason for visit

= The month of September saw 147.1k international visitors, 200k
down 1.7 on September 2023. +16.8%
150k .
= The year to September 2024 saw 2.21m international visitor
arrivals, an increase of 16.8% on the previous year. 100k
International visitation was up 45.0% compared to 2020
levels (1.53m in YE September 2020). 50k F3Z9I%
* Holiday visitors (931.5k) contributed the most to annual —_—— ~——— -+4_1%
visitor numbers and increased 32.9% on the year to Ok o N Voo h 6 6 A e o o N s o o -
September 2023. Monthly holiday numbers (60.7k) were up NP P VI T EFS PRIV OITLELITILEIS ES
2.4% compared with the month of September 2023 Qw‘ﬁ\ow‘ﬁ\g%‘ﬁ\g&iw’b@&'b@g»'$gfib@fo’@fo’@&"’i@“’i@'biw'b@sf”@&@g “‘i “‘@Q@“‘@&@Q %ﬁ@%@“‘@
’ ’ D i i P e i A S S )
= VFR visitors (755.4k) were up 2.6% for the year, with monthly Business Holiday/Vacation
numbers (48.7k) down 5.7%. - \/isit Friends/Relatives TOTAL ALL TRAVEL PURPOSES
= There were 152.0k business visitors (up 4.1%) in the year to Visitor arrivals 'S previous year / vs. Covid /
September 2024, and 13.2k for the month (up 9.9%). YE 2020
September 2024 147,061 -1.7% 2968.2%
YE September 2024 2,213,737 16.8% 45.0%

Source: ITM data, Statistics NZ *Nb. International visitor arrival data captures every arrival to Auckland airport which is the gateway port for New Zealand. This does not mean the visitor stayed in or visited Auckland.
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719.3k visitors from Visitor arrivals in Auckland by key international markets
Australia for YE

September 2024, up
5.1%

= There was an increase in Australian visitors in the month of
September 2024, with 61.2k visitors, up 2.3% compared to 80Kk
last September. The year to September 2024 saw 719.3k
Australian visitor arrivals, up 5.1%.

120k

100k

60k
= The year to September 2024 saw 293.2k visitors from the US
(up 18.8%), with 10.8k visitors for the month (up 4.7%). 40k
= Visitors from China (210.9k) were also up for the year 0K
(115.1%), and up (4.3%) for the month of September (to
18.2Kk).
Ok
= For the year to September 2024, there were 124.2k visitor O P I PP PPN NI FTSLPPEL &S
arrivals from the UK (down 2.9%) and 5.0k visitors for the (i§ ,iﬁ\ (19,@ q‘/b@ ,Lfb@ (1,%@ 4}3@ ,ib@ (L%@ q'/b@ ,Lfb@ q;b*\ q;b‘“ (fﬁ\ q;b*\ qy‘“ @b‘@ qy*\ qy@ @“‘Q qy‘“ SN qy‘“
or o oF oY oF oY oOF o O O Y oOF o O oOF oY O oF O o O O oY O
month (down 4.8%). L e i Sl P 0 Sl i P R >
Australia - (China, People's Republic of
= Jnited Kingdom - Jnited States of America

aucklandunlimited.com

Source: ITM data, Statistics NZ
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24-month visitor arrivals from individual markets

Australia
70k
60k
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= Business ===Holiday/Vacation ===Visit Friends/Relatives

VS.

VS. VS. VS.

Business previous Holiday previous VFR previous Total previous

September 2024 8,545

YE September
2024

aucklandunlimited.com

90,442

Source: ITM data, Statistics NZ

year

15.2%

6.2%

year year year

17,986 2.5% 26,596 -2.2% 61,273 2.3%

192,907 5.2% 345642 3.5% 719,291 5.1%

25k

20k

15k

10k

September 2024

YE September 2024 8,656

China

= Business

- Holiday/Vacation = ===\/isit Friends/Relatives

VS. VS. VS.

Business previous Holiday previous VFR previous Total previous

year year year

13,109 59% 2,802 -2.9% 18,246 4.3%

132,726 173.1% 37,442 33.9% 210,861 115.1%



9 | Auckland Destination Overview

24-month visitor arrivals from

5,000 Japan
4,500
4,000
3,500
3,000
2,500
2,000
1,500
1,000
500
0
SIS S S S S S S S S S S S S S S S S S S S S
—=Business ===Holiday/Vacation ===Visit Friends/Relatives
vs. . vs. Vvs.
Business previous Holidayvs' previous VFR previous Total previous
year year year
September 2024 261 1.6% 2,333  30.6% 490 10.9% 3,879 19.1%

YE September 2024 3,412 10.1% 31,048 68.7% 7,946 22.4% 56,246 41.1%

aucklandunlimited.com

Source: ITM data, Statistics NZ
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individual markets

6,000 Korea

5,000
4,000
3,000
2,000

1,000

—Business ====Holiday/Vacation ==V/isit Friends/Relatives

VS. VS. VS. VS.
Business previous Holiday previous VFR previous Total previous
year year year year
September 2024 70 -29.3% 1,843 -22.9% 490 -29.6% 2,649 -26.1%

YE September 2024 1,371 9.8% 36,228 65.1% 7,985 1.6% 51,687 39.8%
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24-month visitor arrivals from individual markets

Germany
6,000
5,000
4,000
3,000
2,000
1,000
0 — N
SIS NA O X0 000 DO OO VI DL OO0 0L/ O
PP PLPPPFPFFPFPFFFIIIPPFPFPFIFPPrEW®
Z A PDPPPPDPPDPDP AP g
B o B oS oS o D Y o Y oS S D oS o o o S o S P
—Business ===Holiday/Vacation ===V/isit Friends/Relatives
VS VS vS. VS. previous
Business previous Holiday previous VFR previous Total .pear
year year year y
September 2024 94 -14.5% 1,551 1.0% 237 -21.5% 2,288 -0.9%

YE September 2024 1,511  -9.0% 32,745 28.4% 7,581 -5.8% 46,993 18.7%

aucklandunlimited.com

Source: ITM data, Statistics NZ

25k

20k

15k

10k

5k

September 2024

YE September 2024 5,169

UK

e Business

Business previous Holiday

- Holiday/Vacation  ===Visit Friends/Relatives

vs. Vs. vs.
previous VFR previous Total previous
year year year

1,837 0.1% 2,101 4.1% 4,980 4.8%

47,685 14.5% 62,771 -13.8% 124,233 -2.9%
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24-month visitor arrivals from individual markets

6,000 Canada 35k US
5,000 30k
4,000 25k
20k
3,000
15k
2,000
10k
1,000
5k
OOT"L'\/‘L%VOJQD’\%QQ'»W'\/Q/% O O LA DO oK
N O QO QOO O W NN O EE QOO OO OV I NI DO OO DO O DN I DI D X0 L )
N S e I e S S S O S O RS S PP PEPFEPPFLPPFPFPITTPEPPFPFPPEEW®
U U U U U U L L L L L L L A R R A R I I I gy Wy PP PP P DD DR >
L D ) ) ) ) A (1,0(19@,19@0@0,19@@@,@@@@&@@@&@&@&,&
= Business ====Holiday/Vacation ==\/isit Friends/Relatives —=Business ===Holiday/Vacation ===V/sit Friends/Relatives
VSs. . vs. vSs. VvS. Vs. vSs. VvSs.
Business previous Holiday vs. p;eav:ous VFR previous Total previous Business previous Holiday previous VFR previous Total previous
year y year year year year year year
September 2024 174  20.0% 921 27.2% 704 -8.3% 2,113  9.7% September 2024 992 23.1% 5,665 10.9% 2,484 -10.3% 10,752 4.7%
YE September 2024 1,764 -3.3% 26,723 20.9% 18,808 -5.1% 52,298 7.2% YE September 2024 13,248 -2.8% 179,978 27.7% 66,142 4.1% 293,195 18.8%

aucklandunlimited.com

Source: ITM data, Statistics NZ
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Auckland has seen a 12 month rolling visitor arrivals
16.8% increase in
international visitor

2,500,000
arrlvals over the last year .
®©

In the five years preceding the arrival of Covid in 2020, all % 2,000,000
major airports had seen steady increases in international S
visitor arrivals. é

o 1,500,000
= The Covid-related travel bans had a clear effect on all ports 0
with the greatest impact seen in Auckland reflecting the 3

largest market share. 1000000

= Auckland has again seen increasing arrivals since the borders
fully opened in July 2022 and a 16.8% increase in 500.000

international visitor arrivals over the last year.
= For the year ending September 2024, all other ports saw o /—_—

growth in international visitor arrivals in comparison to last

9 & H O H H O N b O D H O N b O
year. Queenstown saw an increase of 11.7%, Christchurch S & ©® ,\/@0 s ,\/Q (»@0 W@Q ,§° N R N T RN
was up 26.0% and Wellington was up 6.9% compared to last I I G G S G LG G GRS S I~ LA S S L
year. Year End

Auckland airport ==Christchurch airport ===Queenstown airport ===Wellington airport

aucklandunlimited.com

Source: ITM data, Statistics NZ
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539.2k total guest Guest nights in commercial accommodation - Auckland

nights in commercial

accommodation in
600k
September 2024, down
1)
5.1%
* For the month of September 2024, there were 539.2k total 300k
guest nights in commercial accommodation in Auckland,
down 5.1% on the same month last year. 200k
* There were 348.3k domestic guest nights in commercial 100K
accommodation (down 1.8%), and 190.9Kk international guest
nights (down 10.7%) in commercial accommodation in 0K I I I
September 2024.
eptember RSN SRR A LGN LGN A LY. LGN LGN LA S SN SN S SR SN
\\) 00 @ V‘Q \\} 0(: @ ?‘Q \\\ OO @ V‘Q \\) OO @ ?‘Q x\)
= For New Zealand overall, there were 2.58m guest nights in
commercial accommodation in September 2024, down 5.0% ® Domestic guest nights International guest nights
compared to September 2023.
September 2024 Auckland % change New Zealand % change
Total guest nights 539,200 -5.1% 2,579,700 -5.2%
e o Domestic guest nights 348,300 -1.8% 1,807,300 -5.0%
International guest nights 190,900 -10.7% 772,400 -5.5%

Source: Accommodation Data Programme (ADP). Fresh Info. MBIE. *Nb. ADP data is current at time of publication but is subject to change based on regular revisions and late submissions to the programme..
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Guest nights by accommodation type (monthly)

347.8k guest nights in

450k

hotels in September
2024, down 3.9%

300k
250k
= For the month of September 2024, there were 347.8k guest 00K
nights in hotels in Auckland, down 3.9% compared to
September last year. 150k
100k
* There were 114.1k guest nights in motels and apartments 50k -
(>20), down 4.5% on the previous year. o M
= Guest nights in motels and apartments (6-20) (16.8k) were 00& (\@0& %@0& &0& &0& \_)q,&rb @0& (\@0@% %@0& 0,0(9 &&fb &Oq’b‘ &q,&b‘ (\r),d)’b( %q,&b‘
also down (10.6%). W W W SR RS ¥ W NS MR R W W ©
) . . = Hotels Motels & apartments (>20)
. Guist nights in _backpacker accommodation decreased (down Motels & apartments (6-20) —Backpackers
6.2% 0 42.1K) in September 2024. = Holiday parks & campgrounds | 0dges & boutique accommodation
= Guest nights in holiday parks and campgrounds (11.5k) were
down (22.3%) for the month of September. Jun-24 Auckland % change
Hotels 347,800 -3.9%
» Guest nights in lodges and boutique accommodation were Motels & apartments (>20) 114,100 -4.5%
also down (16.7% to 7.0k) for the month. Motels & apartments (6-20) 16,800 -10.6%
Backpackers 42,100 -6.2%
aucklandunlimited.com Holiday parks & campgrounds 11,500 -22.3%
Lodges & boutique accommodation 7,000 -16.7%

Source: Accommodation Data Programme (ADP). Fresh Info. MBIE. *Nb. ADP data is current at time of publication but is subject to change based on regular revisions and late submissions to the programme..
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Average Occupancy for
September 2024 was
59.6%, down 12.0%

For the month of September 2024, the average Occupancy
was 59.6%, 12.0% lower compared to September 2023.

The Average Daily Rate (ADR) for the month was $194, down
7.0% on last year.

Monthly Revenue per available room (RevPAR) for September
was $116, 18.3% lower compared to last year.

There were large fluctuations in percentage change for ADR,
RevPAR and Occupancy rates in September 2024.

Percentage changes for Occupancy and RevPAR both peaked
on Tuesday 3" September and ADR peaked on Wednesday
4t September 2024. The School Sports Winter Tournament
Week was held (at various venues across Auckland) from 2-6
September 2024 and the Auckland Philharmonia Orchestra -
Big Play In was also on 3 September 2024 at the Auckland
Town Hall.

aucklandunlimited.com

Source: STR Global
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Percent Changes for the Month of September

School Sports Winter
50 Tournament Week

AKL Philharmonia

Orchestra A Big Play |
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7
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e (ccupancy e====ADR e=ReVPAR
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Average daily rate
peaked at $210 on 13t
September 2024, down
6.5%

» The average daily rate (ADR) for hotels in Auckland was the
highest for the month on Saturday 14" September 2024 at
$201 (down 6.5% on the previous year).

= Hotel occupancy reached 69.0% on Monday 16" September
2024 (down 10.2% on the previous year).

= Revenue per available room (RevPAR) peaked to $138 also
on Monday 16" September 2024. This was down 17.8% in
comparison to last year.

aucklandunlimited.com

Source: STR Global
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Daily hotel rates for the Month of September
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On average, visitors Average length of stay for visitors to Auckland
stayed 1.8 nights in
Auckland for the month
of September 2024

N
o

= On average, visitors stayed in Auckland for 1.8 nights for the
month of September 2024 (down 14.3% on the previous

No. of nights
N
o

year).
15
= There has been a slight downward trend in average length of
stay for visitors to Auckland over the last three years. 10
0.5
0.0
> > o o % 2 ™ X X b
@&N @0@» @0& w&m w&% m&% @0& f»dﬂ S SR SR S S
,\/0\ ,\/q,\ QT N @ @ ,\/0\ ,\/q,\ Q7 N @ @ ,\/o\ ,\/q,\ Q7 N @ @
N N N N S N N N N S N N NS N

Source: Accommodation Data Programme (ADP). Fresh Info. MBIE.
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Source: STR Global

90-Day Forward
Booking Occupancy
Data

Looking ahead from November 2024 through to
February next year, overall Occupancy-on-the-
books appears to be lower in comparison to last
year. However, there are some higher levels of
Occupancy in January (e.g. New Years Eve) and
February next year compared to 2024.

Occupancy in Auckland on New Year's Eve is
currently 71% (up from 56% last year).

Pick-up refers to the number of reservations
made in a recent period for future guest stays. In
this context Pick-up reflects the % change in
occupancy from the last reported period. For the
next 90 days that is the previous Monday. For the
365-day view, from the first Monday of the prior
month.

120%

80%

60%

40%

20%

Tataki
Auckland Y=
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Occupancy - 90 Day Forward Outlook

The Lord of The ALICE - A Coca-Cola New ITM New
Rings - A Musical Wonderland Christmas in Years Zealand Sail
Tale Musical the Park Eve Grand Prix
. . School Holidays
100% AKL Santa Parade Christmas in Aotea Square
"IN
g L
Il
N N N i x < \) \) \) ) N5} O
N4 N4 N4 N4 N4 N N N N4 N N N
v Vv Vv v v v v v v v v v
9\ 9\ 9\ 9\ 9\ N N N N )\ )\ )\
\'& Q)\'& 6\'» rb\'& 0\'& 6\0 o Q o Q /\\0 ’5\0 0\0 /\\0
v N 7 oS N P 9 N N

Please note: This is the 90-day outlook at the time of publication.

. Occupancy - This year (2024)

B Occujpancy - Last year (2023)

e Pick up - This year (2024)
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Longer term prOjeCtionS Supply and Demand Growth

7.0 40.0%

6.0 30.0%
= |n addition to the STR Global 90 Day Forward Booking data we 50 l I 20.0%
receive, we also receive a longer-term outlook, with forecast ’ . 10.0%
data for the next four years until 2027. This data is provided 4.0 0.0%
by STR Global in collaboration with Oxford Tourism Economics. 3.0 1'0 ;0/
= In 2024 Q3 supply expanded 7.7%. Demand declined -5.2%, 20 20.0%
resulting in an occupancy decline of -12.0%. Occupancy is 1.0 -30.0%
expected to decline by -3.8% in 2024 Q4, with supply 0.0 -40.0%
expanding 8.4% and demand expanding 4.3%. 2020 2021 2022 2023 2024 2025 2026 2027 2028
= After expanding 33.3% in 2023, occupancy is expected to I Supply room nights (m) = Demand room nights (m)  =====Supply % change Demand % change
decline -5.8% in 2024. ADR is expected to decrease -5.0%,
resulting in RevPAR decline of -10.5% in 2024. RevPAR is
expected to grow by 7.3% in 2025. RevPAR Growth Composition
50%
= Qver the next three years, occupancy is expected to expand at 40:"
an average annual rate of 0.7%, while ADR is expected to 28;
decline at an average annual rate of -0.4%. 100/2
0% . I —
10% —

-20%
2022 2023 2024 2025 2026

B Occupancy EADR

Source: STR Global Forecast (November 2024) * issued 4 times per annum
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16.3k average daily

rooms available in 2024,

with 16.9k rooms
forecast for 2025

In 2024, on average there were 16.3k daily rooms available in
Auckland. The number of average daily rooms available is set
to increase by 6.4%, which will supply an additional 987
rooms (compared to 2023) .

Looking to 2025, average room supply is expected to expand
3.5%, supplying 579 new rooms and bringing the total number
of rooms to 16.9k.

Observing rooms by phase data, there was a total of 18.0k
rooms (from 222 properties) in the pipeline.

This comprised of 16.3k existing rooms (from 212 properties,
1.0k rooms under construction (from 6 properties), and 654
rooms in the planning stages (from 4 properties).

Source: STR Global Forecast (November 2024) * issued 4 times per annum

Tataki
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Average Supply
(Avg. daily rooms during year)
Year Rooms % Chg,. Chg.
2020 14,173 2.0% 278
2021 14,932 5.4% 759
Actual 2022 15,298 2.4% 366
2023 15,360 0.4% 62
2024 16,346 6.4% 987
2025 16,925 3.5% 579
Forecast 2026 17,220 1.7% 295
2027 17,431 1.2% 211
2028 17,681 1.4% 250
Rooms by phase
16,320 1,030 654 18,004
Existing Under Planning Total rooms
construction stages under development
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In total, 3.60m visitors
are projected to visit
New Zealand in YE
September 2028

International overnight visitor arrival projections until 2028
are available for New Zealand overall - of which Auckland
receives the largest share.

International visitor growth to New Zealand is forecast with a
Compound Annual Growth Rate (CAGR) of 13.5% from 2023
to 2028 (for Q3 2024), resulting in a possible 3.60m
international visitors by YE September 2028.

When calculated against the 2022 baseline a clear recovery
trend in visitor arrivals is visible overall - as well as for our key
markets.

Visitor arrivals from Australia are expected to grow at an
average annual rate of 2.6%. 1.47m Australian visitors are
expected to visit New Zealand in the year to September 2028.
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International visitor growth - New Zealand

e Total
Australia

— S

= China

— K
Japan
Korea

— G ermany

Canada

S

2020 2021 2022 2023 2024 2025 2026 2027 2028

* International visitation by city is based on the Global City Travel (GCT) database maintained by Tourism Economics. GCT tracks overnight visits by international visitors to 300 global cities. The data is tracked by country of origin on an annual basis, including
historical and forecast years. The data shown here for the country is taken from the Global Travel Service (GTS) database, also maintained by Tourism Economics. This reflects international visitation by origin market, including historical and forecast years.
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Auckland Destination Overview

$2.36b in Domestic
tourism spend for yeatr-
end September 2024,
down 6.5%

Tourism Electronic Card Transactions (TECTSs) restarted as an
interim replacement to the Monthly Regional Tourism
Estimates (MRTESs) in April 2024.

As a result of a different methodology, the TECT figures are
substantially smaller than those of the previous MRTEs, so
the two series should not be compared. More information on
(TECTs) can be found here.

Due to limitations of the new data collection method,
domestic and international market totals should not be
added together and should be used separately. Additionally,
only data dating back to January 2022 has been used for this
purpose.

In the year to September 2024, domestic tourism spend in
Auckland was $2.36b, down 6.5% on last year.

International spend was $1.15b, up 8.6% for the year.

aucklandunlimited.com

Source: MBIE TECTs.
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Year-end tourism transactions in Auckland
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Tourism Transactions YE September 2024 ($b)  YE % change
Domestic 2.361 -6.5%
International 1.153 8.6%



https://www.mbie.govt.nz/immigration-and-tourism/tourism-research-and-data/tourism-data-releases/tourism-electronic-card-transactions
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Total Domestic tourism
spend was $179.7m for
September 2024, down
8.1%

= For the month of September 2024, domestic tourism spend
(TECTs) was $179.7m (down 8.1%) compared to the same
month in 2023.

= International tourism spend in September 2024 was $78.8m
(up 6.2%) compared to September 2023.

aucklandunlimited.com

Source: MBIE TECTs.
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Monthly % change in tourism transactions in Auckland

B Domestic M International

Tourism Transactions September 2024 ($m) % change
Domestic 179.7 -8.1%
International 78.8 6.2
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Waikato visitors spent
$42.9m in September
2024, down 7.3% on the
previous year

= For the month of September 2024, tourism spend from
Waikato-based visitors $42.9m was down 7.3% compared to
the previous year.

= Spend from Northland ($20.4m) was also down (3.5%).
= Spend from the Bay of Plenty ($14.3m, down 9.1%),
Wellington ($11.8m, down 16.1%) and Canterbury ($12.7m,

down 11.7%) was down in September 2024, compared to last
year.

aucklandunlimited.com

Source: MBIE TECTs.
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Monthly tourism domestic spend in Auckland, by market
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VS. VvS. Bay of VS. VS. VS.
Waikato previous Northland previous Pleynt previous Wellington previous Canterbury previous

year year y year year year

September 2024 429  -7.3% 204 -3.5% 14.3  9.1% 11.8 -16.1% 12.7 -11.7%
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Visitors from the US Year-end tourism expenditure in Auckland, by market
spent $307m in the year -
to September 2024, up s300

(y h 1 — $250 — A
41.5% on the previous z us
= \ — Australia
yea r é $200 o China
[
< — K
S $150 e Canad
* |n the year to September 2024, Australian tourism spend £ anada
was $202m, down 16.2% on the previous year. - Germany
=  Tourism spend from the US was $307m, up 41.5%. $100 Japan
K
=  Spend from the UK was $124m, also up 5.8% for the year orea
to September 2024. $50 Other
*  Chinese visitors spent $135m in the year to September 50 L ——
2024, up 19.7% on the previous year.
B AX A A B B
= Spend from Japan (up 29.2% to $18.8m), Korea (up 36.0% ‘9(%(%Q(ﬂ@&%@r%r%&@&%@r%(%0(%%@3&%@&%@&%@&‘L&'L&'L&W&b;@%&%&&@&
27 . , U% X X,
to $18.0m), and Canada (up 4.2% to $22.3m) was also up o o er&‘ VQ\@ R W%%QQ e o er“@\ VQ‘“@ R VQ%%QQ
on the previous year.
=  Spend from German visitors ($18.0m) was down (2.3%). Australia pre‘csibus China pre‘ﬁéus UK pre‘csibus Us pre\:/sisus Germany pre\ilsi;)us
($m) year/YE ($m) year/YE ($m) year/YE ($m) year/ YE ($m) year/YE
aucklandunlimited.com YE September 2024 202 -16.2% 135 19.7% 124 5.8% 307 41.5% 18 -2.3%

Source: MBIE TECTs.
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Visitors from the US
spent $19.8m in
September 2024, up
28.9% on the previous
year

For the month of September 2024, tourism spend from the
US ($19.8m) was up 28.9% compared to last September.

»  Visitors from Australia spent $14.4m in September, down
15.3% on the previous year.

»  Visitors from China spent $9.5m in September, down 10.3%
compared to last year.

=  There were decreases in tourism spend from the UK (down
0.8% to $7.0m) and German markets (down 21.7% to
$0.8m) for the month of September 2024.

aucklandunlimited.com

Source: MBIE TECTs.
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Monthly tourism expenditure in Auckland, by market
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Australia VS China vS. vS. VS German vS.
previous previous UK ($m) previous US ($m) previous y previous
($m) ($m) ($m)
year year year year year
September 2024 14.4 -15.3% 9.5 -10.3% 7.0 -0.8% 19.8 28.9% 0.8 21.7%
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$54.9m spent in Retail
sales (other) by

domestic visitors in
September 2024

Spend ($m) % change

Accommodation services 7.4 -44.9%
Cultgral, recreation, and gambling 5.9 17.4%
services

Food and beverage serving services 36.3 7.8%

Other passenger transport 15 -66.7%
Other tourism products 18.2 11.8%
Retail sales - alcohol, food, and 37.0 27 1%
beverages

Retail sa.les - fuel and other 19.9 18.8%
automotive products

Retail sales - other 54.9 -13.2%
Grand Total 179.7 -8.1%

aucklandunlimited.com

Source: MBIE TECTs.
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Domestic monthly tourism transactions in Auckland, by product
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Retail sales - other
— Retail sales - alcohol, food, and beverages
= (Other tourism products

- Cultural, recreation, and gambling services

—=F00d and beverage serving services
Retail sales - fuel and other automotive products
—Accommodation services

== (QOther passenger transport
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$256m spent in Retail International monthly tourism transactions in Auckland, by

sales (other) b product
y
u u u u
International visitors In sas
September 2024 e
$35
$30
Spend ($m) % change E $25
&
Accommodation services 5.0 -67.9% $20
Cultgral, recreation, and gambling 15 32.49% 415
services = S —
S
Food and beverage serving services 19.1 9.1% $10
Other passenger transport 14 -83.5% $5 —
-\
Other tourism products 5.3 51.8% . L ——
. 0
Retail sales - alcohol, food, and
beverages 17.1 72.6% 6@9, @'q' c?’q’ (\fgp ‘O’OJ k/'b o \\Q/'b Qg/'b \\}Q/fb %Qib Qgib &ib Qﬁb Gq:b (\Qy va &v &v Q’b‘ Qﬂy &Qy %Qy Qny
Retail sales - fuel and other R R A S
3.7 16.8%
automotive products ’
Retail sales - other 25.6 -20.9% Retail sales - other ——Food and beverage serving services
Grand Total 78.8 -15.1% — Retail sales - alcohol, food, and beverages = Accommodation services
aucklanduniimited.com = (QOther tourism products Retail sales - fuel and other automotive products
- Cultural, recreation, and gambling services - (Other passenger transport

Source: MBIE TECTs.
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Major Events

Insights -

September

2024

aucklandunlimited.com

Source: City Wide Calendar, Tataki Auckland Unlimited.
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Event

Date(s)

Venue

Interesting Findings

Auckland Philharmonia
Orchestra - Big Play In

School Sports Winter
Tournament Week
(*TAU invested event)

Encanto Reo Maori

NZSO - Jupiter Mozart &
Copland

Te Wiki o te reo Maori 2024

Girls rugby festival
tournament

An Audience with David
Walliams

NZ Chocolate and Coffee
Festival 2024

Matilda The Musical

22 September 2022 - 3
September 2024

2-6 September 2024

10 September 2024

21 September 2024

16-22 September 2024

26-28 September 2024

27-28 September 2024

28-29 September 2024

24 September - 13
October 2024

Auckland Town Hall

Various

The Civic

Auckland Town Hall

Aotea Square

Western Springs
Stadium and Park

Aotea Centre

Viaduct Events
Centre

Bruce Mason Centre

Occupancy and RevPAR peaked
on Tuesday 3" September 2024.

Monthly holiday numbers (60.7k)
were up 2.4% compared with the
month of September 2023.

For the month of September
2024, there were 539.2k total
guest nights in commercial
accommodation in Auckland.

International tourism spend in
September 2024 was $78.8m (up
6.2%) compared to September
2023.
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School Sports
Winter
Tournament
Week

Date(s): 2-6 September 2024
Venue: Various

aucklandunlimited.com

Source: Major Events, Tataki Auckland Unlimited
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Business
Events Insights
Q2 2024

aucklandunlimited.com

Source: Business Events Data Programme. Fresh Info. *Quarterly data.

434

Business events in Auckland

o/

27"

Auckland’s market share of

business events

\V

83.0k

Delegates hosted in Auckland

0e®
L 7\

30"

Auckland’s market share of
delegates

Tataki
Auckland =
Unlimited == | Aucaano

TAMAKI MAKAURAU

142.9k

Delegate days hosted in Auckland

i

30"

Auckland’s market share of
delegate days
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AUCKLAND
TAMAKI MAKAURAU

Auckland attracted the highest number of business
delegates (83.0k) in New Zealand in Q2 2024

Total number of business events - Regional Total number of delegates - Regional
comparison comparison
500 100k
434
83,011
400
363 75k
300 53,888
50k
200
28,189
115

25k

100 .
0 Ok

Auckland Wellington Christchurch Auckland Wellington Christchurch

Source: Business Events Data Programme. Fresh Info. *Quarterly data.
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Auckland had the

largest market share of

business events in NZ in
Q2 2024

aucklandunlimited.com

Source: Business Events Data Programme. Fresh Info. *Quarterly data.
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Business Event Market Share - Regional Comparison
Christchurch
7%
Auckland

27%

Wellington
22%
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Auckland hosted the most Business Events By Event Type
200 170 -
151 146
106
48
28 36 34
n i — H N

conferences, other

business events and expos
in NZ Q2 2024 ”

[N

20

40
= Looking at business event type, Auckland hosted the most
conferences (160), other business events like social functions 0 ]
and Gala dinners (106) out of the three featured regions in Q2 Meetings Conferences Expos Other
2024. mAuckland ®Wellington ® Christchurch
= However, Wellington held the highest number of meetings
(170), followed by Auckland (151) and then Christchurch (48). Business Events By Customer Type
250

= The majority of business events in Auckland were for
Corporate customers (171), Associations (42) and Education 200 195

172
customers (31). 17l
150
= Among the three regions, Wellington recorded the most
Government-related business events (63). This can be 100 59 59 63
attriouted to the fact that Wellington is home to New 50 42 34 31 34
Zealand’s Parliament. l .l 12 12 19 5 8
Corporate Associations Education Govt Other

mAuckland mWellington m Christchurch

Source: Business Events Data Programme. Fresh Info. *Quarterly data.
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multi-day events in Q2
2024 100

50

40

36% of all business No. of delegates - Regional comparison
= In Q2 2024, 44% of all business events held in Auckland

250
u
events in Auckland were
163
111
53
I; l; 20 24 11 13 5 )
0
were smaller events hosting between 30-100 delegates 0 - B - —
(190 events). In comparison to other regions, Wellington 30-100 101-250 251-500 501-1,000 1,001+

200
hosted most small business events (209 events). m Auckland m®Wellington ® Christchurch

L] 37% of business events in Auckland were medium-sized
events with 163 events that hosted between 101-250

delegates. Duration of event - Regional comparison

] 12% of business events (53) in Auckland hosted between 300 278
251-500 delegates.

= Auckland had 5 large-scale events that hosted over 1,000 200
delegates in Q2 2024.

] In Q2 2024, nearly two-thirds of all business events (64%) 100
in Auckland were one day events (278), while 36% were
multi-day events. 17% were held for a duration of two days
(76), and 7% ran over the course of three days (28). Y

242
83 76 75
I II19 - > 12 ¢ 13 1 4 16

1 day 2 days 3 days 4 days 5 days 6+ days
® Auckland ®Wellington = Christchurch

aucklandunlimited.com

Source: Business Events Data Programme. Fresk Info. *Quarterly data.
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Visitor
Experience

30~

Promoters Detractors

Net Promoter Score Net Promoter Score
YE June 2022 YE June 2022

-3 -3

1 NPS 7 3 /10

Total Total Satisfaction
Net Promoter Score e . Overall experience in
YE June 2022 N R Auckland
6 _*_, YE June 2022

0.1

aucklandnz.com

Note: YE June 2022 findings are based on domestic visitors only and are compared to YE June 2021 domestic visitor results. No data collection occurred in Q2 2020. This programme is currently on hold



Net Promoter Score

= The Net Promoter Score (NPS) is an index ranging
from -100 to +100 that measures customer
engagement and loyalty, based on the likelihood of
customers to recommend a product or service.

= For domestic visitors in YE Jun 2022, NPS was +1,
(down 6 points from YE June 2021).

= Domestic visitors most likely to recommend
Auckland as a visitor destination include those aged
30-44 (NPS +6), Otago residents (NPS +16), those
whose main reason to visit is a conference,
convention or other business event (NPS +23),
those travelling with a friend/s (NPS +6) and those
who also include Northland in their itinerary (NPS
+13).

Inversely, those least likely to recommend Auckland
as a visitor destination are those aged 18-29 years
(NPS -8), those who used to live in the Auckland
region (NPS -4), and those travelling with children
(NPS -3) or with other members of their family (NPS
-12).

PROMOTERS

30"

YE June 2022

3

Compared to
YE June 2021

DETRACTORS

297

YE June 2022

+3

Compared to
YE June 2021

Tataki
Auckland Y=
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TOTAL NPS

1

YE June 2022

-6

Compared to
YE June 2021

Note: YE June 2022 findings are based on domestic visitors only and are compared to YE June 2021 domestic visitor results. No data collection occurred in
Q2 2020. This programme is currently on hold.
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Five-year visitor arrivals to Auckland, YE September

2,500,000 2,213,737
2,000,000

1,500,000

1,000,000

International Visitor Arrivals

500,000

44,584

2020 2021 2022 2023 2024

= Business ====Holiday/Vacation ==Visit Friends/Relatives Conventions/conferences =Education TOTAL ALL TRAVEL PURPOSES

aucklandunlimited.com

Source: ITM data, Statistics NZ *Includes visitor arrival numbers from Auckland airport. Education numbers do not include enrolments.
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Five-year visitor arrivals to Auckland, YE September

Australia China
800k 250k
700K 719,291 210,861
200k
600k
SO0k 150k 132,726
400K 345,642
300k 100k
37,442
155,507 [37.442]
200k
90,442 50Kk
20,277 9,091
0Ok \ Ok - =
2020 2021 2022 2023 2024 2,883 2020 2021 2022 2023 2024 4,873
= Business - Holiday/Vacation = Business - Holiday/Vacation
—V/isit Friends/Relatives = Conventions/conferences —V/isit Friends/Relatives —Conventions/conferences
- Education TOTAL ALL TRAVEL PURPOSES —FEducation TOTAL ALL TRAVEL PURPOSES

aucklandunlimited.com

Source: ITM data, Statistics NZ *Includes visitor arrival numbers from Auckland airport. Education numbers do not include enrolments.
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Five-year visitor arrivals to Auckland, YE September

Japan Korea
60K 56,246
/ 60k
51,687
50k 50k
40k 40k

30k 30k

20k 20k

10k 10k

Ok Ok
2020 2021 2022 2023 2024 950 2020 2021 2022 2023 2024

= Business - Holiday/Vacation = Business - Holiday/Vacation
—V/isit Friends/Relatives —Conventions/conferences —V/isit Friends/Relatives —(Conventions/conferences
e Education TOTAL ALL TRAVEL PURPOSES = Education TOTAL ALL TRAVEL PURPOSES

aucklandunlimited.com

Source: ITM data, Statistics NZ *Includes visitor arrival numbers from Auckland airport. Education numbers do not include enrolments.
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Five-year visitor arrivals to Auckland, YE September

Germany UK
60k 140k
124,233
~ 46,993
100k
40K
80k
30k
60k
20k
40K
10k
20k
Ok Ok
2020 2021 2022 2023 2024
2020 2021 2022 2023
369
= Business - Holiday/Vacation = Business - Holiday/Vacation
—V/isit Friends/Relatives —Conventions/conferences —V/isit Friends/Relatives —(Conventions/conferences
—FEducation TOTAL ALL TRAVEL PURPOSES —FEducation TOTAL ALL TRAVEL PURPOSES

aucklandunlimited.com

Source: ITM data, Statistics NZ *Includes visitor arrival numbers from Auckland airport. Education numbers do not include enrolments.
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Five-year visitor arrivals to Auckland, YE September

Canada uUs
60k 350k
52,298
[l 300k 293,195
50k
250k
40k
200k 179,978
30k
26,723 150k
20k 18,808 100K
66,142
10k 1,764 50k 13,248
594 4,979
Ok Ok
2020 2021 2022 2023 2024 @ 2020 2021 2022 2023 2024 4,823
——Business = Holiday/Vacation ——Business ——Holiday/Vacation
= Visit Friends/Relatives —Conventions/conferences —Visit Friends/Relatives —— Conventions/conferences
——Education TOTAL ALL TRAVEL PURPOSES ——Education TOTAL ALL TRAVEL PURPOSES

aucklandunlimited.com

Source: ITM data, Statistics NZ *Includes visitor arrival numbers from Auckland airport. Education numbers do not include enrolments.



Nga mihi
Thank you

= KEY CONTACT

Jaimee Raymond
Research & Insights Specialist

jaimee.raymond@aucklandnz.com
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